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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Plant-based products are fake with synthetic flavours : R S Sodhi 
AUG 31, 202 

https://dairynews7x7.com/plant-based-products-are-fake-with-synthetic-flavours-r-s-sodhi/ 

 
lant-based products are fake natural 

products misguiding consumers against 

animal products such as milk, meat or 

eggs, according to Amul Managing Director, RS 

Sodhi. Companies making plant-based products 

are hurting the animal husbandry sector by 

profiteering from these, he has alleged. 

At a webinar jointly organised on Monday by 

Godrej Agrovet and BusinessLine on “What ails 

India’s Animal Husbandry Sector?”, Sodhi 

lashed out at the lobbying done by the plant-

based product makers at the cost of animal hus-

bandry produces. 

“Plant-based products are nothing but factory-

produced, chemically-made artificial products 

with synthetic flavours and a lot of chemicals 

and emulsifiers. The plant content in such prod-

ucts is not more than six to seven per cent, 

while the balance is all synthetic. And they sell it 

at prices two to three times higher than natural 

products,” said Sodhi, delivering the keynote 

address at the webinar. 

Sodhi’s remarks came in the backdrop of recent 

international lobbying for “plant-based dairy”. 

“Due to high profitability, these companies are 

able to spend on lobbying and can influence the 

policymakers and consumers in favour of such 

fake products,” he said, asking the animal hus-

bandry stakeholders to collectively make efforts 

for consumer awareness about “the long-term 

ill effects of these plant-based fake products.” 

Higher budgetary allocation 

Sodhi highlighted the need for higher allocation 

of resources from the State and Central budgets 

for the sector that provides livelihood to land-

less and marginal rural households. “This sector 

is somehow not getting the prominence it de-

serves in the policymaking. The animal hus-

bandry sector is contributing around 27-28 per 

cent of agricultural GDP. So, when you want to 

develop the sector, there should be budget allo-

cation accordingly from the Centre or State,” he 

said pointing at the annual turnover of ₹11 lakh 

crore or USD 150 billion for the entire animal 

husbandry sector. The dairy sector covers over 

80 per cent landless or marginal farmers. “And 

among the agriculture and other sectors, this is 

the fastest-growing sector with over 2.5 times 

the growth rate than agriculture. Fisheries, 

poultry, dairy are growing at an above five per 

cent rate,” he added. 

On the challenges ailing the sector, Sodhi said 

the market is not a challenge considering the 

huge population of the country. But price vola-

tility and low productivity are some of the key 

issues ailing the sector. “We need to look at 

how to reduce the price volatility and maintain 

stable prices for the sector. Whenever there is a 

surplus, the government should keep the 

buffer, which should be released when there 

are shortages.” 

No to cheap imports 

On concerns of cheap imports of animal hus-

bandry products, Sodhi said, “This shouldn’t be 

allowed to compromise on the livelihood of the 

millions of people involved with it.” 

Sodhi stressed the need for education in the 

veterinary space to ensure a sufficient number 

of doctors to meet the requirement at remote 

locations. On animal nutrition, the focus should 
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be to increase the nutrition-rich fodder for the 

animal as against the general practice of provid-

ing leftovers from human consumption to ani-

mals. 

“The sector has the potential to improve the 

livelihood of Bharat and reduce the disparity 

between the urban and rural life,” said Sodhi. 

 

Animal husbandry sector needs advance technology: Nadir Godrej 
AUG 31, 2021 

https://dairynews7x7.com/animal-husbandry-sector-needs-advance-technology-nadir-godrej/ 

 
aced with challenges such as low produc-

tivity, costly input and price volatility, In-

dia’s animal husbandry sector requires a 

concerted effort from the industry, policy mak-

ers and the farmers for breed development, 

yield improvement and market access — both 

domestically and globally, experts said. 

At a webinar jointly organised by Godrej 

Agrovet and BusinessLine, the experts including 

producers, processors and analysts discussed 

the current challenges and future roadmap for 

the country’s animal husbandry sector. 

In his iconic style of rhythmic narration, Nadir 

Godrej, Chairman, Godrej Agrovet, captured the 

essence of the topic and highlighted the need 

for advanced technology in the sector to benefit 

growers and the entire ecosystem. 

In his special address, Godrej also highlighted 

the problem of small scale and labour-intensive 

practices in the animal husbandry sector. For 

yield improvement, Godrej said, “The answer 

lies within our own industry. The way to go is in-

novation. Quick progress will help our nation.” 

Seeking government attention for faster growth 

of the sector, Godrej also added that while agri-

cultural growth over the past decade was one-

and-a-half per cent, animal husbandry’ growth 

was five times more. He said resources should 

be allocated for the sector to maintain growth 

momentum. 

Export competitiveness 

Experts also raised issues of India’s non-com-

petitive exports and breed development with 

the help of technology. While India is among 

the world’s largest producers of milk, seafood 

and meat, there are concerns on sustainability 

in the overseas market amidst low competitive-

ness and higher costs. 

B Soundararajan, MD, Suguna Holding, said In-

dian exports aren’t globally competitive. The 

US, Brazil and Thailand are prominent export-

ers. “In the Middle-East market, we have a good 

advantage over Brazil in terms of lower trans-

portation cost. But our raw material costs are 

higher than Brazil; so we are not able to com-

pete,” Soundararajan said during a panel discus-

sion that was moderated by Vishwanath Kul-

karni, Deputy Editor, BusinessLine. 

Sandeep Kumar Singh, CEO, Animal Feed Busi-

ness and Godrej Maxximilk, commented that 

the cyclical nature of the dairy sector impacts 

the pricing and thereby the export prospects for 

the sector. “There is a cyclicality that remains in 

this business. While that cannot be eliminated 

entirely, the peak and trough of the price range 

can be narrowed down.” 

Analyst and the sector observer, Ashish Modani, 

VP and Co-Head Corporate Ratings, ICRA, said 

that the flow of investments from private sector 

and allocation from the government have 

showed that there was growing interest for in-

vestment in the sector. 
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“This interest will channelise and improve over-

all efficiency in the channel, including improving 

animal health and yields,” Modani said terming 

it a vicious cycle for the farmers. “If the animal 

health improves, it would have higher yield, giv-

ing better returns to farmers and in turn they 

would be able to pay their liabilities,” said 

Modani. 

 

ICCR chief moots certificate course on ‘cow milking’ 
AUG 30, 2021 

https://dairynews7x7.com/iccr-chief-moots-certificate-course-on-cow-milking/ 

 
he ‘New Education Policy’ (NEP) intro-

duced by the Central government has 

scope for several innovations and edu-

cationists should think of introducing ‘cow or 

buffalo milking’ and ‘village management’ cer-

tificate courses for the rural folk, said Rajya Sa-

bha MP and president of Indian Council for Cul-

tural Relations Vinay Sahasrabuddhe on Sunday. 

“The ‘10 plus two plus three’ education frame-

work obviously did not fulfil the objectives as a 

mad rush to the colleges continued with voca-

tional occupations suffering as people wanted 

to go for higher education. Higher education 

gives them (rural people) respect, dignity and 

social acceptance, so why can’t we have an out-

of-the-box approach where universities can of-

fer diploma courses in milking as it not easy to 

milk a cow or a buffalo. A certificate will give 

them prestige. Gram sewaks can given training 

in rural leadership. Three such courses can be 

converted into a degree,” he told an audience 

of academicians including vice-chancellors of 

various Telangana universities. 

Mr. Saharsabuddhe was addressing a round ta-

ble organised on MISSION 5151, an initiative of 

Gramodaya Chamber of Commerce and Tech-

nology (GCOT) in association with Institution of 

Engineers (India)-Telangana State chapter, here 

on Sunday. 

The senior BJP leader said the universities can 

also think of having courses for college and uni-

versity management since registrars have a 

tough time in preparing the roster for reserva-

tions giving rise to several accusations about so-

cial justice being denied to certain sections of 

the society. 

Stating that social harmony in villages has been 

crumbling over the years due to community or 

caste issues, he called for earnest efforts to re-

store them. Social studies are required to study 

the changes in the villages to understand the 

people better and there is also a need to map 

cultural heritage and remove the distinction be-

tween arts and crafts, he said. 

Vice-Chancellor of Professor Jayashankar Tel-

angana State Agricultural University, V. Praveen 

Rao suggested creation of an open data plat-

form in mission mode to bring agriculture in 

tune with the changing scenarios of climate 

change, technological changes, dietary patterns, 

ecological aspects, food procession and so on. 

Osmania University Vice-Chancellor D. Ravinder 

Yadav said a ‘Centre for Telangana Studies’ is 

being set up and rebuilding of villages will be 

taken up as part of the academic social respon-

sibilities. 

Telangana State Council of Higher Education 

chairman R. Limbadri sought Centre’s assistance 

to improve higher education as several scientific 

institutions that have a base here and said en-

rolment at 36% is more than the national aver-

age of 26%. 

GCOT managing director D. Vasanth Kumar ex-

plained the ‘village monograph’ project where 

the entire village is mapped for infrastructure, 

T 

https://dairynews7x7.com/iccr-chief-moots-certificate-course-on-cow-milking/


cultural, social and agriculture details. Dr. B.R. 

Ambedkar Open University Vice-Chancellor K. 

Seetharama Rao was among those who spoke 

on the occasion. 

 

 

Dairy farmers hard hit by Centre’s taxation plan 
Aug 31, 2021 

https://english.mathrubhumi.com/agriculture/agri-news/dairy-farmers-hard-hit-by-centre-s-taxation-plan-agricul-

ture-news-india-1.5959468 

 
hiruvananthapuram:  The plan of Cen-

tral government to tax dairy coopera-

tives receiving more than 400 litres of 

milk a day is likely to affect the earnings of dairy 

farmers. Around 2 lakh dairy farmers will be di-

rectly affected if the plan is implemented.   

According to the Centre’s notification, all dairy 

cooperatives which receive more than 400 litres 

of milk a day will come under the ambit of in-

come tax. The cooperatives will be taxed on the 

basis of their annual profits. Meanwhile, it is 

from this annual profit that salary of employees, 

bonus and day to day operational costs have 

been met. This in turn will make an individual 

dairy farmer with the cooperative to compro-

mise their earnings in lieu of cooperative’s tax 

return. The bonus amount to be received by the 

farmer from the cooperative’s profit will be 

used up for the payment of the returns. 

Most of the dairy farmers are in crisis and com-

promising their bonuses would be double 

whammy for them. A Supreme Court order 

states that dairy cooperatives should be given 

tax exemptions. However, the Centre amended 

income tax rules and brought dairy coopera-

tives under the ambit of taxation. 

  

 

e-Gopala’s web version, IMAP web portal launched 
AUG 29, 2021 

https://dairynews7x7.com/e-gopalas-web-version-imap-web-portal-launched/ 

 
nion minister Parshottam Rupala on 

Saturday launched Anand-based Na-

tional Dairy Development Board’s 

(NDDB) web version of e-GOPALA application 

and IMAP web portal. He said that e-GOPALA 

provides real-time information to dairy farmers 

for better productivity of milch animals. 

The fisheries, animal husbandry and dairying 

minister further said that NDDB is promoting 

technology-driven activities for milk producers 

keeping in line with Prime Minister Narendra 

Modi’s dream of digital India. He stressed that 

increasing yield of milch animals will automati-

cally increase farmers’ income. 
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Rupala also appreciated the role of Indian Im-

munologicals, a subsidiary of NDDB in Covaxin 

manufacturing process. 

NDDB’s officiating chairman Meenesh Shah 

briefed the minister about dairy cooperative 

movement, achievements of phase I of National 

Dairy Plan, Rashtriya Gokul Mission projects, 

enhancing productivity of milch animals and 

other initiatives. 

The e-GOPALA platform helps farmers manage 

their livestock including buying and selling of 

disease-free germplasm in all forms, informs 

about availability of quality breeding services 

and guides farmers for animal nutrition, treat-

ment of animals using appropriate ayurvedic 

ethno veterinary medicine. There is a mecha-

nism to send alert (on due date for vaccination, 

pregnancy diagnosis, calving) and inform farm-

ers about various government schemes. 

IMAP web portal is meant for geographical 

presentation of project coverage featuring IN-

APH(displays state as well as district wise ani-

mal registration coverage against animal popu-

lation), PSK service (displays ticket status 

against various services), NAIP (geographically 

displays government initiated projects related 

to artificial insemination) and NADCP (geo-

graphically displays projects related to animal 

disease control). 

 

Lactalis India forays into Yoghurt category 
August 28, 2021 by NT Bureau 

https://newstodaynet.com/index.php/2021/08/28/lactalis-india-forays-into-yoghurt-category/ 

 
hennai: Lactalis India, part of the Lac-

talis Group that has the position of be-

ing ‘France’s No. 1 milk brand’, and has 

its presence in over 150 countries, has an-

nounced its foray into the Yoghurt category. 

It has launched Lactel Turbo in India and said 

yoghurt drink will now be available. Lactalis In-

dia has been part of the Indian dairy industry 

for over seven years through its acquisition of 

Thirumala Milk in south India, Anik Milk in north 

India and Prabhat Dairy in west India. It had 

launched Lactel UHT Milk late last year. 

 

 

India’s dairy sector seriously needs government’s care 
AUG 27, 2021 

https://dairynews7x7.com/indias-dairy-sector-seriously-needs-governments-care/ 

 

he perspective and the importance of 

the sector 

Agriculture and allied activities contrib-

ute about 15% of the total gross value added 

(GVA) of India. Out of this, the livestock and 

dairy sector contributed about 28% of the 

whole sector in FY 2019-20. The milk sector has 
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been growing by 6% per annum and it provides 

a great relief to the farming community when 

the agricultural sector faces any crisis. These cri-

ses may arise due to natural calamities like 

drought or floods – which are frequently faced 

by the sector. 

S Mohankumar, Director of the Institute of De-

velopment Studies, Jaipur, pointed out many 

important aspects of the Indian dairy sector in a 

recent article published in the Indian Express. 

Additionally, he also stressed that rural prosper-

ity is highly dependent on the development of 

the dairy sector. 

The agriculture sector showed a spectacular 

growth of 3.4% in the pandemic period while 

the economy as a whole contracted by 7.2% in 

the same period (FY 2020-21). Among the farm 

dependent population of India, 70 million are 

involved in dairying and livestock. Moreover, 

7.7 million are exclusively engaged in rearing 

cattle and buffalo. It is important to note that 

out of this population, about 69% are women. 

That means 5.72% of the total female work-

force of the country. Again, among these fe-

male workers, about 93% live in rural areas. 

Therefore, prosperity of the rural sector is 

hugely related to the development of the dairy 

and livestock sector of the country. 

The milk sector during the pandemic 

In the first wave of pandemic, the milk sector 

faced a big problem after the lockdown was de-

clared on March 25, 2020 and almost the entire 

country was confined to their residences. The 

sector suffered a huge loss during those days 

and a lot of milk producers had to sell their 

products – either at very low prices or in many 

cases at throw away prices or were even forced 

to destroy a big portion of the milk produce. 

P Sainath, journalist turned writer and some 

other economists and activists revealed the pic-

ture in August 2020. The second wave of the 

pandemic has put milk producers in a bigger 

problem. 

It is reported that in February 2021, the Union 

Finance Minister admitted that milk producers 

were facing an unprecedented crisis pertaining 

to their livelihood during the pandemic. At that 

time, shops were closed which had lowered the 

demand for milk to a large extent. Moreover, 

shortages of fodder and cattle feed was severe 

during the pandemic and prices of those items 

increased highly. Veterinary services were al-

most stopped. All these had led to the death of 

many milch animals. 

The peculiar status quo of the dairy sector 

The dairy sector is mainly characterised by the 

presence of unpaid female workers. That is, it 

has been an informal sector all along. The cattle 

raisers are not organised in any way. So, they 

have no political clout for support. In other 

cases, like sugar cane, wheat or rice producers, 

these sections are politically powerful and can 

exert their demands successfully. 

The milk sector has not been brought under the 

minimum support price system and there is no 

institutional mechanism of calculating the 

prices of milk production. Additionally, the role 

of milk cooperatives is not always optimum. It is 

estimated that the milk cooperatives handle 

about 40% of the total marketable surplus of 

the milk production of the country. The landless 

and small milk producers are not benefited 

from cooperatives as these cooperatives offer 

lower prices (around 75%) as compared to the 

market rates. Mohankumar has categorically ex-

plained the issue by citing the developments in 

Rajasthan. 

This is because, on average, fat-based pricing in 

dairy cooperatives has been 20 to 30% less than 

the prices in the open market. For example, 

buffalo milk fetches `65/litre in the open market 

in Jaipur city. But the price of the cooperatives 

ranges between `35/kg and `55/kg. 

What is expected from the government 

Experts have suggested some important policies 

for the development of this sector. First, there 

should be a stable market with remunerative 



prices of milk. The pricing of milk should be on 

the basis of quantity and not on its fat content. 

Secondly, uninterrupted supply of fodder and 

cattle feed at reasonable prices is necessary. 

Thirdly, there is a need for proper arrangements 

of veterinary services and medicines for cattle. 

Fourthly, dairying has been brought under 

MGNREGA to compensate farmers for loss of in-

come in the Covid-19 situation. But lower 

budget allocation in the MGNREGA scheme has 

made it impossible to implement it in the dairy 

sector. The government has to intervene to ex-

amine the suggestions and implement them as 

soon as possible. 

 

 

Lactalis looking forward to acquisition of dairy business in North India 
AUG 27, 2021 

https://dairynews7x7.com/lactalis-looking-forward-to-acquisition-of-dairy-business-in-north-india/ 

cquisition to spur business in North’ 

Lactalis India, a part of France’s Lactalis 

group, is aiming for 5-6% revenue 

growth in the current fiscal, said managing di-

rector Rahul Kumar. 

‘Last year, we registered revenue of about 

₹4,000 crore and this year we will do about 

₹4,200 crore, an increase of 5% to 6% in spite of 

a bad quarter,” said . 

Having acquired Thirumala milk dairy in 2014, 

followed by the Anik and Prabhat acquisitions in 

2016 and 2018, respectively, Lactalis is now 

eyeing an acquisition to help growth in the 

North and East regions of the country. 

“We are certainly looking at the northern region 

to increase our footprint and market share. 

Right now, we have presence in central India 

through Anik and Prabhat dairies and are selling 

ghee and buttermilk there. The new acquisition 

is meant to sell our milk and milk products,” he 

said. 

Asserting that the acquisition was delayed due 

to the pandemic and that it would be com-

pleted within two years, he said Lactalis was not 

in a hurry to enter East India. “It will not happen 

immediately.” 

On Thursday, the company announced its foray 

into the yoghurt category with the unveiling of 

Lactel Turbo. It will be produced in 

Melmaruvathur, near Chennai and available in 

two flavours. 

In the first phase, the yoghurt drink will be 

available in Chennai and Bangalore as well as in 

cities across the North and West by January 

2022. It will be followed by introduction of fruit 

yoghurt and greek yoghurt in October 2021 and 

January 2022, respectively. 

 

 

Why creation of the cooperation ministry is unsolicited ? 
AUG 27, 2021 

https://dairynews7x7.com/why-creation-of-the-cooperation-ministry-is-unsolicited/ 

ome 150 years ago, during British reign, 

big farmers in the western region of Ma-

harashtra agitated over unfair lending 

practices and demanded a just and inclusive fi-

nancing structure. This is where the genesis of 

cooperative movement took place. 

The legal architecture of the sector began 

evolving around 1904 under colonial rule and in 

2002 the Multi State Cooperatives Societies Act 

was passed, taking into account the challenges 

arising out of liberalization. Fundamentals of co-

operatives hinges around sharing of profits 
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among all stakeholders instead of maximizing 

profits. 

There are almost 0.8 million registered coopera-

tives across the nation, of which, a large num-

ber are operative in rural and semi-urban areas. 

Approximately 400 million people are directly 

impacted by the cooperatives. So, any control 

over them opens up an opportunity for political 

patronage. Considering the fact that coopera-

tives fall in the State list of the Constitution, the 

Centre had to innovate to provide legal sanctity 

for the new Ministry. 

Though, cooperatives are dominant in agricul-

ture, credit and marketing, yet these are not 

limited to these fields only. Some are big – 

IFFCO has around a third of the market share in 

fertilizers. In milk, cotton, handlooms, housing, 

sugar and fisheries, they are formidable. As 

markets conditions are evolving, cooperatives in 

some states like Kerala have got into complex 

operations; running IT parks and medical col-

leges. Cooperatives have made significant con-

tributions in poverty alleviation and food secu-

rity. 

At the grassroots, there are 95,000 Primary Ag-

riculture Credit Societies (PACS) in the country, 

which are the closest to the farmers of which 

close to 65,000 are active, having a presence in 

nearly all villages of India, with 131 million 

farmer subscribers. In cities, the loan book of 

urban cooperative banks (UCBs) has grown 

from Rupees 1.3 trillion in 2004-05 to Rupees 

6.2 trillion in 2019-20, according to the Reserve 

Bank of India. As of now the existing state coop-

erative structure is governed by state law and is 

under state registrar of cooperatives.  

The creation of a separate ministry for coopera-

tion at the centre raises a number of uneasy 

questions with respect to country’s federal 

structure and development of cooperatives. 

This ministry may act as a medium to transport 

more powers in the hands of the Centre. Rea-

sons why the creation of a separate ministry for 

cooperation is unsolicited are highlighted be-

low: 

1. Cooperatives are a state subject as per 

Schedule 7 of the constitution. So far coopera-

tives have been under the regulatory control of 

registrar of cooperatives of different states. 

There are a few hundred multi state coopera-

tives (MSCs) in existence. But the numbers are 

too small to warrant a separate ministry at the 

centre. 

 2. States being the stakeholders were not con-

sulted before a separate ministry was formed. 

Its mandate could not have been described in 

more vague terms than given in the union gov-

ernment order. 

3. Further, to achieve synergy, the new ministry 

should have been assigned to a minister holding 

portfolio with strong linkages such as agricul-

ture. Home Ministry has least to do with devel-

opment of cooperation?  

4. Clearly the government has decided to refo-

cus its energies on developing the cooperatives 

sector, which accounts for 35 percent of India’s 

sugar and 10 percent of milk production. Politi-

cally, too, the focus on cooperatives from the 

home minister will have the potential of reaping 

electoral dividends for the ruling party. 

5. The formation of the new ministry is a part of 

a larger sinister agenda to bring the cooperative 

sector under the BJP heals. The stakes of NCP in 

Maharashtra cooperatives is not hidden from 

anyone. Not only in Maharashtra, but also in 

other states under non-BJP governments, BJP is 

in haste to intervene through a union ministry. 

BJP has exhibited a keen interest in cooperative 

affairs ever since it tasted power at the centre. 

6. From now onwards, ministries will have ad-

ministrative control over their respective coop-

eratives like agriculture ministry, IFFCO, Nafed, 

animal husbandry and fisheries ministry over 

Fishcopfed. However, broad policy decisions re-

garding the cooperatives sector as a whole will 

be taken by the newly formed ministry. This 

move may bring it under direct confrontation 



with the states, because states also have a ma-

jor role to play in the functioning of coopera-

tives. 

7. Even, if the new ministry takes a year or two 

to make an impact, reaching the door steps of 

these many Indians before another national 

election in 2024 will certainly help the govern-

ment. 

8. It is not clear at this stage how the new minis-

try would be linked to the financial outfits that 

BJP is spawning in some of the states. They 

could be converted into branches of multi state 

banks under the centre, or a central coopera-

tive financial institution formed to finance 

them. The modus operandi is not yet clear. 

BJP has hardly any influence in the coopera-

tives, credit and non-credit, which play very im-

portant role especially in Kerala’s economy. 

Therefore, they have been making wild allega-

tions like cooperatives being a conduit for black 

money, corruption and financing the major po-

litical parties. During the demonetization period 

they even made an attempt to scuttle the coop-

eratives by stifling their normal activities. 

Meanwhile RBI armed with the last year’s Bank-

ing Regulation Amendment has already given 

notice to registrar of cooperatives against PACS 

using the title of bank. Once shorn of the title of 

bank, they cannot use cheque leaves and can-

not collect deposits from the public 

There are some loans which are extended by 

specialized financial bodies such as National Co-

operative Development Corporation (NCDC) ei-

ther as term loan, or for meeting working capi-

tal need or building permanent infrastructure. 

NCDC is a Delhi based specialized statutory cor-

poration under the ministry of agriculture. It 

has regional offices and chapters in almost all 

parts of the country. State governments or even 

the Centre can be guarantors for loans taken by 

coops either from banks or specialized institu-

tions such as NCDC. For instance, in Chhattis-

garh, the state’s main procurement agency 

Markfed borrows around Rs. 10,000 crore annu-

ally from NCDC and other financial institutions 

for undertaking procurement of operations 

from farmers. The state government of 

Chhattisgarh stands guarantor for the loans as 

procurement is a priority. 

But the creation of new ministry in cooperative 

sector with parallel multi state cooperatives and 

their branches may ruin the system. 

 

UP Sets record Contributed Highest In India’s Milk Production 
AUG 27, 2021 

https://dairynews7x7.com/up-sets-record-contributed-highest-in-indias-milk-production/ 

ttar Pradesh has set a record in milk 

production in the country. The produc-

tion of milk has steadily increased in 

the state. According to an official spokesperson, 

milk production in UP was 277.697 lakh metric 

tonnes in 2016-17, which increased to 318.630 

lakh metric tonnes in 2019-20. The state has 

produced 1,242.37 lakh metric tonnes of milk in 

the last four years. 

The increase in milk production also seems to 

be boosting employment in UP. In the last four 

years, six big companies, including Amul, have 

invested Rs 172 crore in dairy projects. The 

other seven companies are also eager to invest 

here. In addition, 15 investors have offered to 

set up their units. 

Employment opportunity 

Investments in the dairy sector have created 

large-scale employment opportunities in rural 

areas of the state. People are constantly moving 

towards dealing in milk by rearing cows and 

buffaloes. According to official data, Uttar Pra-

desh sends 17 percent of India’s total milk pro-

duction from here to the country. 

The government is also ready to promote milk 

production in the state. The state government is 

setting up conservation of milch animals and 
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greenfield dairies. Officials said greenfield dair-

ies are being set up in Kanpur, Lucknow, Vara-

nasi, Meerut, Bareilly, Kannauj, Gorakhpur, Fi-

rozabad, Ayodhya, and Moradabad districts of 

UP. Also, four old dairies are being upgraded in 

Jhansi, Noida, Aligarh, and Prayagraj. 

272 crore has been sanctioned by the Yogi Ad-

ityanath government for setting up cow protec-

tion centres in all districts of the state. The gov-

ernment’s move has led to elaborate arrange-

ments for the conservation and maintenance of 

destitute and unclaimed cows. Rajasthan is sec-

ond while Andhra Pradesh is at third number. 

 

 

Lassi exempted from GST but not Flavoured milk beverages 
AUG 26, 2021 

https://dairynews7x7.com/lassi-exempted-from-gst-but-not-flavoured-milk-beverages/ 

 
he GST Authority for Advance Rulings 

(AAR-Gujarat) has held that Lasi the fer-

mented milk product, is exempt from 

items and companies tax (GST). 

The AAR made the ruling in a latest case the 

place a Valsad-based producer and provider — 

Sampoorna Dairy and Agrotech — had ap-

proached it on the relevant GST fee. 

On the flip aspect, owing to the complexities in 

classification, AAR benches have held prior to 

now that flavoured milk is not exempt from 

GST. 

The Valsad-based dairy bought lassi below the 

model identify ‘Elan’ in 4 flavours — plain (with 

no sugar or salt added), salted with cumin, 

strawberry sweetened with sugar, and blue-

berry sweetened with sugar. 

The AAR bench famous that the principle com-

ponents of the lassi that was being manufac-

tured and bought had been curd, water and 

spices. 

The components displayed on the bottle had 

been pasteurized toned milk, spices, pudina, in-

experienced chilli, ginger, salts, energetic tradi-

tion, added nature-an identical flavour and sta-

biliser. The bottle displayed that it was a ‘dairy-

based fermented drink’. 

Fortunately for the producer, and the tip cli-

ent, curds, lassi and buttermilk come below a 

selected classification (HSN 040390) and are ex-

empt from GST. Tax consultants level out that 

producers and suppliers of flavoured milk have 

not been as fortunate. 

The Gujarat AAR itself, within the case of Amul, 

which manufactured and provided flavoured 

milk (made of milk added with sugar and per-

mitted flavours) had held {that a} GST fee of 

12% would apply (HSN 22029930). 

“In essence, both lassi and flavoured milk are 

dairy-based drinks, but the classification codes 

treat them differently,” stated a tax skilled. 
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Shah may inaugurate Sikkim Dairy Cooperative Conclave 
AUG 26, 2021 

https://dairynews7x7.com/shah-may-inaugurate-sikkim-dairy-cooperative-conclave/ 

 
ome Minister Amit Shah is likely to in-

augurate the Indian Dairy Cooperative 

Conclave to be held in Gangtok in Sik-

kim from November-December this year. 

It is learnt that the Chairman of the National Co-

operative Dairy Federation of India (NCDFI), 

Mangal Jit Rai, has requested Mr Shah to inau-

gurate the event as the duo met in Delhi yester-

day. The vice-chairman of the Sikkim Coopera-

tive Milk Producers’ Union Limited, Mr Rai was 

elected the chairman of the NCDFI, and he is 

the first Sikkimese to chair the NCDFI for two 

terms in a row, sources said. 

“Union Home Minister Amit Shah has accepted 

the proposal as Mr Rai extended an invitation to 

him in a meeting in Delhi yesterday,” a source 

said. According to Mr Rai, the conclave is being 

organised on the theme “Resilient Indian Dairy 

Cooperatives-Exploring the Challenges and Op-

portunities” to discuss various trends in the 

dairy cooperatives sector and to chalk out fu-

ture strategic policy direction. 

It is learnt that the conclave will be attended by 

as many as 2000 delegates representing various 

segments of the dairy cooperative, international 

organisations like the Food and Agriculture Or-

ganisation of the United Nations (FAO), Interna-

tional Labour Organisation (ILO), National Coop-

erative Development Corporation, National 

Bank for Agriculture and Rural Development, 

National Dairy Development Corporation, Agri-

culture and Animal Husbandry Universities, 

Dairy Farmers, State Cooperative Dairy Federa-

tion, Dairy and Milk Unions and Cooperative So-

cieties. 

“During the meeting yesterday, NCDFI chairman 

Mangal Jit Rai informed Home Minister Amit 

Shah that India ranks first among the world’s 

milk producing nations, achieving an annual 

output of 198.4 million tonnes of milk during 

2019-20, and recording a growth of 35.6 per 

cent during the last six years. 

India’s milk production accounts for 17 per cent 

of the world’s total output. The per capita avail-

ability of milk in India stands at 394 grams per 

day. Around 80 million dairy cooperative farm-

ers are engaged in milk production in the coun-

try and the progress is primarily attributable to 

structural changes in the Indian dairy industry,” 

the source said. 
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Parle Agro signs Varun Dhawan for its dairy offering Smoodh 
AUG 26, 2021 
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he company has launched a multi-chan-

nel campaign to drive reach and aware-

ness 

Parle Agro has rolled out a campaign for its new 

dairy offering, Smoodh. The brand has roped in 

actor Varun Dhawan as the national brand am-

bassador. “The actor is deep-rooted in the 

hearts and minds of consumers in India that will 

help maximise reach and awareness of the new 

launch,” the company said in a statement. The 

new media campaign has been rolled out na-

tionally across multiple channels including TV, 

OOH and digital. 

As per the company, the film aims to reinforce 

Smoodh as a brand that clearly provides the 

benefits of drinking the delicious and whole-

some milk based beverage as an alternate to 

less healthy options. The campaign will also be 

aggressively promoted during IPL on television, 

it added. &Walsh, the creative agency for 

Smoodh, has led the narrative for the campaign. 

The film has been produced by Bindery, New 

York, USA along with Ransom Films and di-

rected by Ezra Hurwitz. 

The high quality and rich taste of the product, 

coupled with its disruptive price and pack size 

has helped us garner extremely positive re-

sponses from consumers and retailers alike, Na-

dia Chauhan, joint managing director and CMO, 

Parle Agro said. “Our goal is to further acceler-

ate the growth and success of the brand with 

our new campaign for Smoodh and make it the 

product of choice for consumers looking for a 

quick energy boost or a quick sweet fix,” Chau-

han added further 

Chauhan also stated that Dhawan is an admired 

youth icon who is extremely fit, energetic and 

health conscious which resonates with the 

brand personality. “Moreover, his popularity 

cuts across all generations and geographies 

which will accelerate the reach and awareness 

for Smoodh in the dairy beverage category,” 

she stated. 

“Being health-conscious is one of the key ele-

ments in my everyday busy schedule 

Smoodh fits in perfectly as it works as the best 

alternative to calm my hunger-pangs,” Dhawan 

said. 
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Not afraid of A2 milk storm, Vachan milk upbeat on Holstein 
AUG 26, 2021 
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t a time when the market is being 

flooded with brands of milk claiming to 

be that of the indigenous cow, there is 

one company which is banking on its herd of 

the Holstein Friesian cattle. 

The Indian cow milk, also dubbed as 

the A2  type, is being sold in premium segment 

these days priced as much as Rs80 to over 

Rs100 a litre. Raipur’s Sarda Dairy and Food 

Products Limited (SDFPL), which markets 

Vachan brand of milk and by-products, is plan-

ning to enter the same niche segment with milk 

of the Holstein cow. 

SDFPL brand ‘Farm Classic’ is expected to be 

launched in Nagpur soon and would target the 

niche consumer. The packet would have a pic-

ture of the white and black Holstein cow signify-

ing the breed. 

A number of A2 milk vendors also put the pic-

ture of Gir cow, an indigenous breed, on the 

packets. Lately, a dairy unit in Nagpur launched 

a brand of desi cow milk with picture of Gir 

cow, although not claiming it to be A2. 

Desi cow milk has become a latest trend in the 

market. 

There are groups advocating consumption of 

the A2 milk claiming to have health benefits as 

against A1 milk which is said to be of foreign 

breeds. This has led to focus on the Gir cow 

with groups pushing it as an alternative to other 

breeds like Holstein or Jersey. However, it as 

also been clarified that A1 milk has no harm. 

SDFPL is arguably the only organized dairy 

player in the region having its owns livestock. 

Pankaj Sarda, the joint managing director 

SDFPL, said that he is confident of the brand 

and expects that it would generate a good re-

sponse in the Nagpur market. 

There are plans to start with 10,000 litres of 

milk for the Nagpur market. Sarda said, “Our 

USP is the scientific method of dairy farming. 

The entire process from milking to packaging is 

untouched by human hand.” 

Sarda claimed that the health of the cattle is 

regularly checked by a team of veterinarians to 

ensure that even the milk is healthy. 

He said rather than the breed their focus would 

be in quality of milk in terms of hygiene and 

other parameters. 

“Irrespective of all the theories about A1 or A2 

milk, we are proud of the Holstein breed that 

SDFPL maintains,” said Sarda. 

SDFPL maintains a livestock of 2,000 cattle head 

and during lean season the milk output touches 

up to 15,000 litre. In the flush season it is more 

than double. Milk is procured from farmers too. 

Sarda said that the cattle have been procured 

from breeders in South India. 

Sarda said the company has also upbeat about 

the Nagpur market for its other products. “With 

Nagpur at a distance of 290 km from Raipur, 

fresh milk can be easily transported. The market 

in other centres like Bhandara, Chandra-

pur, Amravati and Gondia can also be tapped,” 

he said. 
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Why Plant-Based Beverages Market is Gaining Popularity 
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he continued push towards clean-label 

food and beverage products has pushed 

the demand for plant-based beverages, 

across the world. India, however, continues to 

be the largest producer and consumer of ani-

mal-derived dairy in the world. It is also one of 

the biggest agri-businesses in India with a 4 per-

cent share in the economy. Fast-paced lifestyle 

changes, increased focus on health and well-

ness, evolving needs of the consumer are pro-

pelling rapid growth in the plant-based dairy 

segment, in recent times.  

Currently, according to a study by Good Food 

Institute India – IPSOS research, 95 percent of 

plant-based milk users agree that plant-based 

alternatives can substitute animal-derived dairy. 

Currently, the market for plant-based beverages 

is being driven by several factors such as lactose 

intolerance, increased demand for vegan food 

options, sustainability, climate changes, etc.  

The first obvious reason, lactose intolerance, for 

some individuals, belly aches, headaches, or al-

lergic reactions make them switch from all 

things dairy to a non-dairy alternative.  

According to research, 60 percent of Indians 

suffer from milk intolerance and haven’t yet re-

alized it. Studies suggest that as a child, your 

body can break down lactose but as we grow up 

people lose the ability to break it down. Symp-

toms such as diarrhea, acne, etc. have been ac-

tively recorded as a result of lactose intoler-

ance. As people are growing more aware of it, 

there is an urge to shift towards plant-based op-

tions.  

The second reason for the growth in the plant-

based market is that people are growing more 

concerned about the consumption of animal-

based diets which is leading them to add more 

greens to their plates, especially after the pan-

demic. They have understood the benefits of 

plant-based beverages in their hectic lifestyles 

that urge them to look out for low-calorie food 

options with high nutritional value. Plant-based 

milk is especially good for people who have life-

style diseases such as diabetes, hypertension, 

PCOD, considering it has lesser saturated fat, 

rich proteins, carbohydrates, fiber, calcium, po-

tassium, sodium, and vitamins. 

One of the main reasons other than health and 

wellness, that plant-based milk is bought be-

cause it is better for our planet. As consumers 

learn more about the need to take action and 

live more sustainable lives, plant-based diets 

become more relevant.  

According to a study conducted, it is warned 

that methane emissions from India’s livestock 

will have significant implications for climate 

change. Additionally, data available for plant-

based beverages states that the climate impact 

per unit weight is lower comparatively.  

Adding to the above reasons, plant-based milk 

is a subject of rising popularity and innovation 

globally. According to Research and Markets, 

the market for plant-based milk in India was es-

timated at $20.9 million in 2018 and is pro-

jected to grow at a CAGR of 20.7 percent to 

reach $63.9 million by 2024. The Good Food In-

stitute India – IPSOS research, claims that 90 
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percent of the users of plant-based milk con-

sume milk from both plant-based and animal-

based sources.  

To conclude, it is imperative that we move to 

adopt food options that can help us secure a 

more sustainable, healthier future by support-

ing the emergent market in plant-based milk. 

BMC, FSSAI Raids Bakery Unit In The Capital City Of Odisha 
Aug 24, 2021 

https://kalingatv.com/state/bmc-fssai-raids-bakery-unit-in-the-capital-city-of-odisha/ 

 
hubaneswar: The Bhubaneswar Munici-

pal Corporation (BMC) & FSSAI (Food 

Safety & Standards Authority of India) 

raided at a bakery unit near Shriya Talkies in the 

capital city of Odisha. 

The BMC and FSSAI (Food Safety & Standards 

Authority of India) officials conducted a raid fol-

lowing allegations that its bakery products have 

no mention of the manufacturing date.  

We conducted a surprise visit to a bakery unit 

near Shriya Talkies and found that the products 

had ‘best before date’ printed on the packs and 

have not mentioned the manufacturing date, 

we have warned them and will sent them a no-

tice regarding the violation, We have imposed 

Rs 3000 fine under the Food Safety & Standard 

Act, informed FSSAI officer. 

 

 

Dairy farmers in Amritsar seek curb on sale of spurious milk 

Aug 23, 2021 07:43 AM (IST) 

https://www.tribuneindia.com/news/amritsar/dairy-farmers-in-amritsar-seek-curb-on-sale-of-spurious-

milk-300945 

 
head of the festive season, dairy farm-

ers have urged the authorities to curb 

the sale of spurious milk products in 

the market. They said this step would enable 

them to fetch good price of milk. The Kisan 

Mazadoor Sangharsh Committee also submitted 

a memorandum to the Deputy Commissioner in 

this regard. 

Sarwan Singh Pandher, general secretary, Kisan 

Mazadoor Sangharsh Committee, said, “Sale of 

adulterated milk and milk product are posing 

serious challenge to dairy farmers. Farmers 

work hard, but do not get good price for their 

milk products. Spurious milk products are being 

sold without any check in the market. The ad-

ministration should curb the sale of such prod-

ucts.” 

Dairy farmers alleged that milk and other prod-

ucts, including khoya, cheese and cream, were 
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being supplied form Uttar Pradesh and Delhi in 

the state. 

Raja Singh, a dairy owner at Kotla Gujjran, said, 

“We buy cattle, make shed, arrange fodder and 

feed and spend huge amount on suppliments 

for milch animals. We do not get viable price in 

the market. In winter, milk shops in city start 

avoiding us and hardly pay the required price of 

milk.” 

Gurbbachan Singh, a farmer from Chabba vil-

lage, said, “There is a lot of difference between 

consumption and production of milk. Dairy 

farmers should get good price because the pro-

duction of milk is less as compared to demand. 

However, the rule of economic fails, as spurious 

milk and milk products fill the demand-supply 

gap.” 

Progressive dairy farmer, Preetinder Singh 

Chaddi, said, “There is no report about syn-

thetic or chemical milk in the district. Milk and 

cheese is being prepared from milk powder. 

Supply of khoya is suspicious. Sampling parame-

ters of government are not accurate. When the 

department concerned collects sample of pure 

milk, even it also fails test. The gap in produc-

tion and consumption is too much. Milk sector 

needs reforms, else dairy farmers will never get 

adequate price for their produce.” 

 

 

Aavin signed agreement with 6 firms to export dairy products 
AUG 23, 2021 
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ilk producers’ federation expects to 

earn ₹6 crore a year 

Chief Minister M.K. Stalin on Satur-

day handed over copies of agreements for sale 

of Aavin products in overseas markets and 

other States to vendors with whom the con-

tracts were signed. 

Under the agreements signed with six firms, 

milk and milk-based products manufactured by 

the Tamil Nadu Cooperative Milk Producers’ 

Federation would be exported to the United 

Arab Emirates, Ajman, Oman, Qatar, Canada 

and the U.S. The federation has set a sales tar-

get of ₹60 crore and expects to earn a profit of 

₹6 crore a year through these sales. Minister for 

Dairy Development S.M. Nasar, Chief Secretary 

V. Iraianbu, Secretary (Dairy Development) T.S. 

Jawahar and Aavin Managing Director K.S. Kan-

dasamy were present at the signing ceremony. 

Among those who signed the deal include 

Whiteleaf Ventures Pvt. Ltd, represented by Na-

wabzada Mohammed Asif Ali, Dewan to the 

Prince of Arcot. 

Mr. Stalin also handed over appointment orders 

under compassionate ground to the kin of those 

who died in harness in the Dairy Development 

Department and the Federation, and distrib-

uted monetary benefits under the Perarignar 

Anna Centenary Milk Producers’ Welfare 

Fund.https://f4b581b9722ef8ff67c143c62dfaa4

c5.safeframe.googlesyndica-

tion.com/safeframe/1-0-38/html/con-

tainer.html 

Under the scheme, financial assistance is given 

to legal heirs of milk producers who died in acci-

dents or those who sustained permanent disa-

bility. 

Mr. Stalin distributed cheques to 44 beneficiar-

ies totalling ₹1.04 crore. 
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HC sides with Amul; serves injunction against kitchenware maker 
AUG 23, 2021 
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elhi HC holds that the word Amul is in-

delibly linked to milk products in India 

The Delhi High Court on Saturday 

granted ex-parte ad-interim injunction to Guja-

rat State Milk Marketing Federation Ltd 

(GSMMF) in a case involving infringement of its 

popular trademark Amul by Maruti Metals, a 

maker of kitchenware and utensils. 

The court held that the word ‘Amul’ is distinc-

tive without any etymological meaning and is 

indelibly associated in the minds of the consum-

ing public with milk and milk products sold by 

GSMMF. Therefore, any use of the word Amul 

as a trademark by any other entity is tanta-

mount to infringement, the court held. 

Senior advocate Sunil Dalal appearing for Amul 

submitted that the defendant company had ille-

gally reflected its trademark as registered. 

While issuing notices to the defendant com-

pany, the court held that it was prima facie a 

case of trademark violation. 

‘Amul Cook Ware’ 

“Section 29(4) of the Trademarks Act, 1999, 

permits and action for infringement lies even in 

respect of dissimilar goods, where the im-

pugned mark is deceptively similar to that of 

the plaintiff,” said Justice C. Hari Shankar in his 

order. The defendant company was using ‘Amul 

Cook Ware’ while also using the superscript to 

denote that the trademark had been registered 

for kitchenware and utensils, a claim that Amul 

refuted as being “illegal”. 

The court accepted the argument by GSMMF 

that it has the registered claim over Amul trade-

mark and the impugned mark ‘Amul Cook Ware’ 

is being illegally used by Maruti Metals to sell 

kitchenware. “As the impugned mark is not reg-

istered and is being illegally shown as a regis-

tered trademark, a clear case for grant of ad in-

terim relief, in my view, exists. Such misrepre-

sentation also amounts to a fraud on the con-

suming public, additionally justifying interlocu-

tory interdiction as sought,” said Justice Hari 

Shankar. 

“The word ‘Amul’ is distinctive and has no ety-

mological meaning. It is indelibly associated in 

the minds of the consuming public with the 

products of the plaintiff (GSMMF). Prima fa-

cie any use of the word ‘Amul’ as a trademark 

by any other entity may tantamount to infringe-

ment,” the order said. 
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Tin Cans availability for dairy products will be affected due to BIS Order 
AUG 20, 2021 
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he Bureau of Indian Standards’ (BIS) 

quality control order on tin plates issued 

in April will affect India’s metal packag-

ing industry of around Rs 5,000 crore. The Draft 

Steel Quality Control order includes ‘Cold Re-

duced Electrolytic Tinplate’, an import compo-

nent used in packing baby food, milk power, 

mango pulp, coffee among other edible and 

non edible items. 

Industry body Metal Container Manufacturers 

Association (MCMA) feels that the order, which 

will come into force by next month, needs to be 

reviewed as it will impact the metal packaging 

industry, which employs over a lakh people. Ac-

cording to MCMA President Sanjay Bhatia tin 

can is an “industrial product and not an item of 

mass consumption”. 

Industry consumes around 550,000 tonnes of 

tin mill products (tinplate/tinfree steel etc), of 

which about 60 per cent is prime and 40 per 

cent non-prime. Domestic availability is about 

325,000 tonnes and the balance is imported 

from different countries such as Japan, Korea, 

Brazil, Europe, USA, China, Venezuela, etc. 

“The firms in these countries follow rigorous 

global quality control orders and since we do 

not import large quantities they will not take 

pains to get BIS certification, which will impact 

us as we will not get good material at competi-

tive rates,” Bhatia told PTI. 

Prime material is mainly required for edible 

products like processed food, fruits and vegeta-

bles, dairy products, edible oil etc while non-

prime (secondaries arising out of Prime) are re-

quired for non-edible products such as in pack-

ing of paints, industrial oils among others. 

“The order brings a non-tariff barrier in order to 

protect the domestic producers, but the pro-

duction in the country is not sufficient enough 

to meet the demand of the industry both in 

terms of volume as well as grades,” he coun-

tered. 

In certain applications industry requires contin-

uous annealed material, high precision shearing 

in terms of squareness for products like battery 

jackets, scroll tinplate sheets which the domes-

tic producer is not in a position to supply, he 

said. 

“We have approached the Prime Minister’s Of-

fice, Steel Ministry, Commerce Ministry, Minis-

try of Medium and Small Enterprises with our 

demand. A similar order had come in 2007-08 

and the government had taken it back. We are 

hopeful that something can happen this time as 

well,” he added. 

The order will also reduce the competitive 

strength of metal packaging industry as it is 

likely to result in increase in cost of raw mate-

rial involved in BIS marking fees and other re-

lated expenses as compared to other packaging 

material like plastic, paper, glass, Bhatia said.
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Cooperative in Kerala targets record sales during Onam festival 
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espite the setbacks suffered by dairy 

farmers owing to the first and second 

waves of COVID-19 during the past 

two years, the Ernakulam Regional Cooperative 

Milk Producers’ Union (ERCMPU) targets selling 

a record 13 lakh litres of milk, 80,000 kg of curd 

and 172 tonnes of clarified butter during the 

Onam season. 

ERCMPU chairman John Theruvath claimed 

here on Thursday that products under the Ker-

ala Milk Marketing Federation (Milma) brand 

had achieved widespread acceptability for their 

quality. The reason for the considerable in-

crease in the sale of Milma products was their 

wide acceptability and reliability, he added. 

Milma has also contributed clarified butter to 

the 80 lakh food kits containing essentials being 

distributed by the State government as part of 

the Onam celebrations. Besides, the milk coop-

erative is also offering a combine of dairy prod-

ucts worth ₹385 at ₹300 as part of the Onam 

season concessions being extended to people, 

he added. 

The milk cooperative has increased the produc-

tion of Freedom Peda (milk pedas) for the Inde-

pendence Day celebrations after their demand 

saw a considerable increase. Over eight lakh 

Freedom Pedas are being made available in the 

Ernakulam region, Mr. Theruvath said. 

There are around 46,000 farmers under 930 pri-

mary dairy production cooperatives under the 

Ernakulam region of the milk cooperative, 

which comprise Ernakulam, Thrissur, Kottayam 

and Idukki districts . The daily milk supply was 

around four lakh litres by farmers. The sales had 

touched around 3.65 lakh litres per day even as 

the cooperative converted excess into milk 

powder and value-added products from milk. 
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Is potato milk the new non-dairy alternative? Know all about it here 
August 20, 2021 7:10:47 pm 
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tive-know-all-about-it-7462676/ 

 
ilk is an indispensable part of many 

people’s diets. Cow and buffalo’s 

milk have long been consumed as a 

beverage, used in tea or coffee, and also in 

many dishes and sweets. For a lot of people, 

however, milk is a strict no due to personal 

preferences, dietary restrictions, allergies or in-

tolerances. But now there are plenty of non-

dairy alternatives like soy milk, almond milk, oat 

milk, cashew milk among others available for 

consumption. And the latest addition to the 

same is potato milk. 

Potato milk attracted everyone’s attention after 

Swedish company Veg of Lund launched it un-

der the brand DUG. In an interview with The 

Guardian, Thomas Olander, the CEO, said the 

drink is “very sustainable” as it takes far fewer 

resources to make a litre of potato milk than 

any other milk. He, further, claimed that it re-

quires “half as much land as oat milk and 56 

times less land than almond milk for produc-

tion”. 

However, nutritionist Arooshi Aggarwal, said 

that it is not the first company to produce po-

tato milk and that it was originally launched in 

2015 by a vegan brand in Canada and the US. 

The nutritionist added, “There is a growing de-

mand for alternatives to dairy products. There-

fore, this invention has all the curiosity. Potato 

milk is not only soy-free, gluten-free and sugar-

free but also an excellent replacement to dairy 

as it is quite similar to dairy milk”. 

How is potato milk made? 

“Potato milk is made by heating and boiling the 

potatoes in water and then emulsifying it with 

rapeseed oil and other foods for calcium, pea 

proteins and chicory fibre. It is then fortified in-

dustrially with different vitamins and minerals,” 

Aggarwal shared. 

Health benefits of potato milk 

She added that potato milk is a good source of 

vitamin D and B12. “They are fortified with 

other vital vitamins and minerals including vita-

mins A, C, D, E and K as well as B vitamins, cal-

cium and iron making it as nutritiously dense as 

cow milk,” she told indianexpress.com. 

“It is sustainable and environmentally friendly 

as it requires less water and land in its produc-

tion,” she added. 

The nutritionist, however, suggested discretion 

while consuming potato milk. “There is no evi-

dence available suggesting this milk as a good 

option for people suffering from diabetes, heart 

disease, hypertension and dyspepsia” 

“Since potatoes are not a good source of pro-

tein, potato milk made at home will lack protein 

and other nutrients until fortified,” she said. 
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TN milk producers to stage state-wide protest on August 31 
AUG 19, 2021 
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he Tamil Nadu Milk Producers’ Associa-

tion has decided to stage a State-wide 

protest on August 31 to draw the gov-

ernment’s attention to their demands, which in-

clude an increase in the milk-procurement price 

by Rs 10 per litre. 

They alleged the dairy development minister 

falsely stated that the milk procurement price 

was recently increased. The price of cow milk 

was increased by Rs 4 to Rs 32, and buffalo milk 

by Rs 6 to Rs 41 in 2019, and hasn’t been raised 

since, they said. 

Meanwhile, provision of fodder at a subsidised 

cost by Aavin was stopped recently, increasing 

the production cost, and milk farmers are under 

financial strain due to Covid-19, they stated, 

adding that the government should hike the 

procurement price to Rs 42 and Rs 51 per litre 

for cow and buffalo milk respectively. 

The association also demanded that the govern-

ment clarify if it would compensate Aavin for 

the losses caused by the recent reduction in 

milk prices after the DMK government took 

over.  “As per our estimate, Aavin will face 

yearly losses of Rs 270-300 crore due to this 

move. Aavin is already facing losses of more 

than Rs 1,000 due to the poor policies of the 

previous government. 

The AIADMK government increased the number 

of milk unions from 17 to 25 and recruited more 

than 600 people, increasing the functioning cost 

of Aavin. If Aavin bears this loss of Rs 300 crore 

per year, it would affect the payments to milk 

producers and eventually result in the federa-

tion shutting down,” said Mohamed Ali, Milk 

Producers Association secretary.  

He added that the government should probe 

the allegations of bribe-based recruitment. The 

association also urged the government to in-

crease the procurement of milk, which is cur-

rently 30-50 lakh litres. The DMK government 

had promised to include milk in the mid-day 

meals scheme. This would increase the procure-

ment by 10 lakh litres.  

“For instance, in Erode, Aavin has been procur-

ing 20,000 litres of milk annually for more than 

20 years even though the population has in-

creased several fold. Steps should be taken to 

market Aavin milk properly. Officials colluding 

with private players to suppress Aavin should 

be weeded out,” they said. 
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Private sector innovations to improve productivity in Indian cattle 
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ver the last decade, India’s milk pro-

duction has grown at an average an-

nual rate of 5.5%. India has emerged as 

the largest milk-producing country globally, 

with an estimated production of 208 million 

tonnes in 2020-21. What is more interesting is 

that the organized private players are increasing 

their portfolio in milk procurement.  The projec-

tions made in the National Action Plan for Dairy 

Development – Vision 2020 show that as of 

2021-22, milk procurement by organized private 

dairy companies have surpassed the procure-

ment levels of dairy co-operatives. According to 

the National Dairy Development Board (NDDB) 

the “overall capacity created by private dairy 

companies in the last 15 years equals that set 

up by cooperatives in over 30 years”.  

There is no authentic data source from where 

the procurement capacity of organized private 

dairies can be verified. There is an urgent need 

for NDDB to step up and collect comprehensive 

data for the organized private players in India 

using a systematic way and make it available in 

the public domain. Data on procurement and 

processing capacity of the leading organized pri-

vate dairy companies was taken from interac-

tion with the CEO’s, websites and annual re-

ports of respective private companies.  

Hatsun Agro Foods Ltd, the largest organized 

private dairy of India, procured 37 lakh litres per 

day (LLPD) of milk followed by, Heritage Foods 

Ltd, Dodla Dairy and Lactalis with cumulative 

milk procurement of (40-50) LLPD. These com-

panies have invested in building infrastructure 

to process milk into high value products like 

butter, ice cream, curd, milk, and cheese. Hat-

sun Agro Foods Ltd has 20 processing plants 

and Dodla Dairy Ltd has about 13 milk pro-

cessing plants to process milk into value added 

dairy produced spread the across Telangana, 

Andhra Pradesh ,Tamil Nadu and Karnataka.  

Despite its tremendous performance on the 

production front, Indian dairy sector is con-

strained by low yields. According to the Organi-

sation for Economic Co-operation and Develop-

ment estimates (OECD) (2020), the average 

yield in India between 2017 and 2019 stood at a 

meagre of 1.3 tons per in-milk animal, substan-

tially lower than the yields recorded by some of 

the leading milk producers like the United 

States (10.5 tons per in-milk animal), European 

Union (7.2 tons per in-milk animal), and New 

Zealand (4.3 tons per in-milk animal) (see Figure 

1).  
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Note: Yield is calculated per milking animal 

(mainly cows but also buffaloes, camels, sheep 

and goats)  

Low levels of yield can pose a major challenge 

for the sector to leverage this demand-side po-

tential and meet the growing demand. Emer-

gence of several “dairypreneurs” with innova-

tive and cost-effective interventions at different 

stages of the dairy supply- chain infuses much 

optimism for the sector. They aim to tackle the 

challenges low productivity arising from limited 

genetic potential and lack of nutrition due to a 

national shortage of feed and fodder.  

Private companies like Genus Breeding India 

(ABS India), BAIF Development Research Foun-

dation, and JK Bova Genix (an initiative of JK 

Trust) are heavily investing and developing As-

sisted Reproductive Technologies (ART). Artifi-

cial insemination using the sexed sorted semen 

and In-Vitro Fertilization (IVF) focus on pre-de-

termining the sex of the offspring and ensure 

genetic superiority, which has a high milk yield.  

BAIF Development Research Foundation, for ex-

ample, has conducted more than 1,50,000 

sorted-semen insemination with a conception 

rate of 44.3% and 90% female births. For IVF, JK 

Bova Genix is leading the initiative by offering 

Mobile Cattle ET & IVF labs at the farmer’s 

doorsteps. They were one of the first organiza-

tions to produce 14 IVF calves from a single Gir 

Donor Cow named ‘Radha’ in one year. They 

also achieved a landmark in August 2020 by re-

producing the first batch of IVF buffalo calves 

who took birth on a buffalo farm in the Pune 

district. 

On the feed and fodder front, Hydrogreens, a 

Bangalore based startup, has come up with a 

hydroponic green fodder unit “Kambala” that 

allows farmers to grow fresh green fodder all 

year round without soil controlled environment 

and limited water resources. It has set up more 

than 130 units across the country to overcome 

the green fodder deficit. A study by Kapoor et.al 

(2018) on the biotechnological interventions in 

forage crops found that the recent develop-

ment in genetic engineering of fodder crops by 

introducing foreign genes from unrelated spe-

cies has improved the physical appearance, nu-

trients, yield, and growing conditions. Organiza-

tions like the Indian Agricultural Research Insti-

tute (IARI), Indian Grassland and Fodder Re-

search Institute (IGFRI), and the Tamil Nadu Ag-

ricultural University (TNAU) have developed 

many varieties/crossbreeds of the “Hybrid Na-

pier”, a cross between Bajra and Napier, over 

the last few years.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



India’s first cattle genomic chip launched in Telangana 
AUG 19, 2021 
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hese low density SNP chips will also play 

an important role in trait detection, like 

high milk yield or heat tolerance. 

To conserve indigenous breeds of cattle like Gir, 

Kankrej, Sahiwal and Ongole, the National Insti-

tute of Animal Biotechnology (NIAB) has devel-

oped India’s first cattle genomic chip, IndiGau. 

The chip was officially inaugurated by Union 

Minister of State for Science and Technology Dr 

Jitendra Singh, here on Monday. This chip tech-

nology will help in the selection of high yielding 

cattle and improvement of characteristics. With 

11,496 markers, IndiGau is touted as the largest 

cattle chip in the world. 

“IndiGau is purely indigenous and the largest 

cattle chip of the world. It has 11,496 markers 

(SNPs) more than that placed on 777K Illumina 

chips of US & UK breeds. This chip of our own 

indigenous cows is a great example of a self-re-

liant India,” said Dr Jitendra. “This chip will have 

practical utility in the implementation of gov-

ernment’s schemes to achieve the goal of con-

servation of our native breeds with better char-

acteristics and help towards doubling of farm-

ers’ income by 2022,” he added. These low den-

sity SNP chips will also play an important role in 

trait detection, like high milk yield or heat toler-

ance. 

 

CM: Banglar Dairy will make milk, dahi 
Aug 19, 2021 

https://timesofindia.indiatimes.com/city/kolkata/cm-banglar-dairy-will-make-milk-dahi/arti-

cleshow/85441956.cms 

olkata: CM Mamata Banerjee on 

Wednesday insisted that Bengal should 

have a Banglar Dairy when other com-

panies were taking milk from the state. “Mother 

Dairy is a company from outside Bengal. Why 

shouldn’t we have our own Banglar Dairy? 

Banglar Dairy will provide you with skimmed 

milk, ice-cream and dahi made in the state,” she 

said. 

Banglar Dairy is already a public incorporated 

entity. It is classified as a state government 

company and was registered with Registrar of 

Companies in 2015. The dairy is engaged in pro-

duction and processing of meat, fish, fruits and 

vegetables, oils and fats. 
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Dairy products at lowest levels of 0.5% of FOB value under RoDTEP 
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he government is betting on the 

scheme, a long time in the coming to 

make India’s exports more competitive 

in the global arena. The tax refund rates re-

vealed by the Commerce Department show that 

exporters will be given tax refunds in the range 

of 0.5-4.3 percent. 

All the products from dairy sector have been 

kept at the lowest limit of 0.5% under this 

scheme. Currently India has huge stocks of Milk 

powder and Butter so keeping higher refund 

rates on exports could have supported the dairy 

sector. 

Government has announced a Rs 12,400 crore 

outlay for the Remission of Duties and Taxes on 

Exported Products (RoDTEP) export promotion 

scheme. 

The Commerce Department announced on Au-

gust 17 that new export refund rates under 

RoDTEP would cover 8555 tariff lines, or individ-

ual merchandise products traded by India inter-

nationally. 

Rates are from 0.5% to 4.3% 

The announcement of the rates, which are in 

the range of 0.5-4.3 percent come two years af-

ter the scheme was first announced. It had 

missed several deadlines. RoDTEP had been live 

since January 1, 2021 but had remained inactive 

due to the unavailability of rates. 

Commerce Secretary BVR Subrahmanyam said 

RoDTEP would give a boost to Indian exports, 

making them more competitive globally. How-

ever, experts panned the rates. 

“The much awaited rates and guidelines for 

RoDTEP have been finally been notified and are 

unfortunately most disappointing . The benefit 

appears not to be available to major exports 

such as steel, pharma, etc. and export made un-

der Advance Authorisation, EOU, SEZ, etc,” Ro-

hit Jain, Senior Partner, Economic Laws Practice 

said. 

It appears that the budgetary allocation played 

a major role in deciding the rates, as opposed to 

actual component of non-creditable taxes, he 

added. The RoDTEP benefit not being granted 

to large sectors and categories will have ad-

verse impact on competitiveness of Indian ex-

ports and will send negative sentiment amongst 

the exporters, Jain stressed. 

How it will work 

“The scheme’s objective is to refund, currently 

un-refunded duties/ taxes/ levies, at the Cen-

tral, State & local level, borne on the exported 

product, including prior stage cumulative indi-

rect taxes on goods & services used in produc-

tion of the exported product and such indirect 

Duties/ taxes/ levies in respect of distribution of 

exported products”, the Commerce Department 

said. 

It aims to refund exporters duties and taxes 

such as VAT on fuel used in transportation, 

Mandi tax and duty on electricity used during 

manufacturing, that were so far not being re-

funded. While the rebate would be claimed as a 

percentage of the Freight on Board value of ex-

ports, the government has clarified that rebate 

on certain products will also be subject to value 

cap per unit of the exported product. 

IT linked scheme 

Scheme is to be implemented by Customs 

through a simplified IT System. Rebate will be 

issued in the form of a transferable duty credit/ 
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electronic scrip (e-scrip) which will be main-

tained in an electronic ledger by the Central 

Board of Indirect Taxes & Customs (CBIC). 

Scheme is to be implemented by Customs 

through a simplified IT System. Rebate will be 

issued in the form of a transferable duty credit/ 

electronic scrip (e-scrip) which will be main-

tained in an electronic ledger by the Central 

Board of Indirect Taxes & Customs (CBIC). 

The RoDTEP scheme will be India’s biggest, and 

realistically, only export promotion scheme. Ac-

cording to the government’s own estimates, it is 

expected to significantly impact India’s compet-

itiveness, trade flows and export numbers over 

the next 5-10 years.The government had an-

nounced the RoDTEP after the Merchandise Ex-

ports from India Scheme (MEIS), India’s fore-

most export incentive scheme till then was or-

dered to be shutdown by the World Trade Or-

ganization(WTO). 

 

 

India’s first cattle genomic chip — IndiGau — will help identify, conserve and propagate 

native breeds 
August 17th, 2021 

https://en.gaonconnection.com/indigau-chip-indian-cow-breeds-native-dairy-farmers-milk-production-cattle/ 

n the last few years the interest has shifted 

to the breeding of indigenous breeds of cat-

tle such as Gir, Sahiwal, Angole, etc., which 

are considered resistant to several diseases and 

have genes that make them drought-tolerant, a 

definite plus in the face of climate change.  

In a first, scientists of National Institute of Ani-

mal Biotechnology (NIAB), Hyderabad have de-

veloped IndiGau, India’s first cattle genomic 

chip for the protection and conservation of na-

tive breeds.  

The India-made chip, IndiGau, the first of its 

kind based on single nucleotide polymorphisms 

(SNP) was formally launched on August 13, last 

week, by Jitendra Singh, Union minister of state 

(science and technology). On the occasion, the 

minister said that this chip will be of great help 

to government schemes to conserve indigenous 

cattle and thereby increase the income of dairy 

farmers in the country.    

 
“India has many indigenous breeds of cattle 

that are best suited to our environment. They 

can withstand the heat unlike the foreign 

breeds,” Subeer Majumdar, scientist at NIAB, 

told Gaon Connection.  

Elaborating on the subject, Majumdar said, 

“The genes of the indigenous cattle make them 

drought-tolerant; they can withstand the hot In-

dian summers. The same cannot be said for the 

foreign or hybrid varieties of cattle.” Each indig-

enous breed of cattle is genetically suited to the 

local environment, he added. 

How IndiGau chip works 

IndiGau is India’s first genomic chip that will 

help in the conservation efforts of pure indige-

nous native cattle breeds. It is also the world’s 
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largest chip with 11,496 markers that will en-

sure accurate and efficient identification and 

documentation of indigenous breeds.  

Majumdar explained how the chip worked.  Ac-

cording to him, DNA information about the in-

digenous cattle is collected through blood tests 

and it is stored in the IndiGau chip as a data-

base. The IndiGau database for now will be with 

NIAB in Hyderabad, with DNA information on 

the 43 indigenous breeds of cattle.  

 
These 43 indigenous cattle breeds include Sa-

hiwal (Punjab), Haryana (Haryana), Gir and 

Kankrej (Gujarat), Lal Sindhi (Uttarakhand), 

Malwi (Malwa, Madhya Pradesh), Devni 

(Marathwada, Maharashtra), Lal Kandhari 

(Beed, Maharashtra), Rathi, Tharparkar and Na-

gauri (Rajasthan), Khillari (Maharashtra) Vechur 

(Kerala) and Angole (Andhra Pradesh). 

“The IndiGau chip has been developed after 

studying several breeds of native cattle,” Ma-

jumdar said. The scientist said that help had 

been sought from the scientists of the United 

States of America who are also working on a 

similar initiative. 

According to the scientist, the chip-technology 

will be passed on to institutions across the 

country for implementation.  

IndiGau to identify superior bulls 

Because of cross breeding of indigenous and 

foreign breeds of cattle, hybrids are everywhere 

now. Sometimes these hybrid cattle become an 

added burden, rather than help to the farmers 

who own them as the hybrids are susceptible to 

high temperatures and take ill easily. They are 

not as hardy as the true-bred native breed, in-

formed Majumdar. 

The scientists of the Veterinary Research Insti-

tute at Bareilly, Uttar Pradesh, have studied in-

digenous as well as hybrid cattle for several 

years. According to them the indigenous cattle 

can adapt themselves to vagaries of weather. 

They observed that indigenous cattle can better 

adapt themselves to global warming and cli-

mate change when compared to the hybrid cat-

tle.  

Keeping these things in mind, the IndiGau chip 

will be useful in identifying superior breeds of 

bull. “There is a shortage of a superior breed of 

bulls in the country and to gauge if the existing 

ones are good enough, can take anything up to 

five to seven years,” Majumdar said. This is the 

time taken for the bull to grow into an adult and 

impregnate a cow. The cow gives birth and one 

has to wait for the calf to grow up before it can 

be ascertained how good a bull or cow it will be, 

the scientist explained. “But, with the help of 

this chip, it is easy to ascertain the quality of the 

breed of the bull even when it is young,” he 

added.  

According to the 19th Cattle Census conducted 

in 2019, there were 192.49 million cattle in the 

country. The exotic/crossbred cattle amounted 

to 50.42 million while the indigenous/non-de-

script cattle were at 142.11million.  

 

 

 

 

 



Global News 

Food Authority Discarded 4100 Liters Adulterated Milk And Substandard Items 
30th August 2021 | 01:27 PM 

https://www.urdupoint.com/en/pakistan/food-authority-discarded-4100-liters-adultera-1338153.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 30th Aug, 2021 ) :The Khyber 

Pakhtunkhwa Food Safety Authority 

(FSA)in its drive against sale of adulteration of 

milk and substandard food items discarded on 

Monday. 

According spokesman of Food Safety Authority, 

it discarded a total of 4100 liters of adulterated 

mill in different areas of the province on Mon-

day. 

The FSA team during inspecting of milk quality 

in Machikhel area of Bannu district around 2600 

liters milk was discarded from a tanker supply-

ing milk to local market. 

The Authority, during inspection of milk quality, 

in Haripur areas and in Dera Ismail Khan recov-

ered 500 and 1000 liters of substandard 

mill from tankers supplying milk to local mar-

ket was also discarded. 

Meanwhile Food Safety Authority in a action 

in Nowshera recovered 2000 liters of substand-

ard beverages from various shops and later dis-

carded the same. 

During the action a go-down was also sealed for 

storing inferior drinks. 

 

 

Rabobank 2021 Global Dairy Top 20 Report released 
AUG 27, 2021 

https://dairynews7x7.com/rabobank-2021-global-dairy-top-20-report-released/ 

 
n August 25th, 2021, Rabobank of the 

Netherlands released its annual Global 

Dairy Top 20 Report. Dairy giant Yili 

Group once again clinched the fifth spot follow-

ing the previous year, remaining leader 

of Asia for the eighth consecutive year as the 

only Asian dairy company among the Top 5. 

Strong financial performance despite Covid-19 

P 
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Yili Group Remains Among Top Five in Ra-

bobank 2021 Global Dairy Top 20 Report 

With the Covid-19 pandemic still raging across 

the world, Yili has demonstrated great resili-

ence and strong competence with a complete 

industrial chain within its control. The company 

reported a total revenue of RMB 96.886 bil-

lion in 2020, making it one of the few dairy 

companies that achieved high growth amid a 

global economic downturn. Report of Q1 

FY2021 showed a record performance, with a 

total revenue of RMB 27.363 billion, represent-

ing a YoY increase of 32.49%. Yili expects to con-

quer the RMB 100 billion mark in annual reve-

nue this year. 

The strong performance is the result of Yili’s 

fast and effective responses to market changes 

and heightened attention to supply chain, new 

product launches and e-commerce channels. Yili 

continued to roll out industrial cluster projects, 

promoting the digitalization and intelligent 

transformation of the whole industrial chain. In 

addition, the company continued to bring forth 

new products and actively promoted new retail 

models such as membership promotions, com-

munity marketing and O2O home delivery 

through strengthened cooperation with e-com-

merce platforms. 

Going global with high-quality products 

Striving for higher quality has become a key fo-

cal point for dairy companies. For this purpose, 

Yili set up a quality management system involv-

ing “all employees, a holistic process and all as-

pects” and established a three-layer system 

covering the headquarters, business units and 

factories to monitor food safety risks. Unremit-

ting pursuit of quality has helped Yili secure 

high level of consumer preference, evidenced 

by its being named by Brand Finance as one of 

the world’s most valuable dairy brands in 2021. 

Yili is also committed to gathering high-quality 

resources and partnerships from around the 

globe. It has built two production facilities 

in New Zealand, the Oceania Production Base 
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and Westland Dairy Company Limited. In addi-

tion, Yili has set up its European Innovation Cen-

ter and Oceania Innovation Center to empower 

the R&D of new products. 

Relying on its production bases in China, Oce-

ania, Southeast Asia and other places, Yili is 

steadily expanding its overseas business. Multi-

ple best-selling products, including AMBPOMIAL 

Yoghurt, Joyday Ice Cream, Yili Youngfun and 

Westgold Butter, have been launched in 21 

countries and regions. 

Sustainability commitments 

Rabobank’s 2021 report also highlights in-

creased consumers awareness of environmental 

challenges in the context of the pandemic, not-

ing that “consumer sentiments are being heard, 

and many companies included in the Global 

Dairy Top 20 have made sustainability commit-

ments.” 

Yili first began its comprehensive carbon emis-

sions auditing back in 2010. Through over a dec-

ade of efforts, Yili has reduced its emissions by 

6.51 million tons of CO2 equivalent, which is 

equivalent to saving 10.7 billion kilowatt hours 

of electricity. 

Issued annually, Rabobank’s Global Diary Top 20 

Report has been recognized as one of the most 

authoritative rankings of the dairy industry, put-

ting industrials leaders in the spotlight based 

upon their sales data and financial statements. 

 

 

Nearly 90 Northeast organic dairy farms to lose their market 
27 August 2021 

https://abcnews.go.com/US/wireStory/90-northeast-organic-dairy-farms-lose-market-79678764 

early 90 organic dairy farms in the 

Northeast, including 28 in Vermont, 

will lose their contracts with an organic 

dairy company when it stops buying milk in the 

region by the end of August of next year, Ver-

mont’s agriculture secretary said Thursday. 

Danone, parent company of Horizon Organic, 

notified farmers last week, including a total of 

61 in Maine, New Hampshire, and New York, ac-

cording to Vermont Agriculture Secretary Anson 

Tebbetts. 

“We greatly value our relationships with our 

farming partners and did not make this decision 

lightly,” Danone North America said in an 

emailed statement late Thursday. “Growing 

transportation and operational challenges in 

the dairy industry, particularly in the northeast, 

led to this difficult decision.” 

The company told Vermont officials that it did 

not want to transport milk from the region to its 

plant in New York and will focus their business 

on larger farms in Midwest and West, Tebbetts 

said by email. “They will buy milk from larger 

farms and drop farms in our region,” he said. 

The company plans to stop buying milk in the 

Northeast by Aug. 31, 2022. 

It’s devastating to these farm families but also 

has implications for the state economically and 

the organic dairy industry in Vermont, said 

Maddie Kempner, policy director for the North-

east Organic Farming Association of Vermont. 

It will be a challenge for the 28 Vermont organic 

farms to find another buyer because “the or-

ganic market currently is not in a position to 

take on more milk or farmers,” Tebbetts said. 

Currently, there are three other buyers getting 

organic milk from Vermont farms. 

“Not having a buyer for your milk is a really se-

vere position to be in for these farmers,” Kemp-

ner said. “So we’re doing our best to make sure 

we’re seeking solutions for alternative markets 

for their milk but also make sure the farmers 

feel as individually supported as possible.” 

NOFA-VT is part of a task force aimed at saving 

the farms that the Vermont Agriculture Agency 
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has put together, in which farmers, organic buy-

ers and the congressional delegation will take 

part, Tebbetts said. 

Danone’s decision to end its contracts in the re-

gion is another hit to the overall dairy industry 

in Vermont, which each year loses farms, as 

conventional operations struggle with low milk 

prices paid to them and farms gets bigger. 

Kempner said it points to a loophole in organic 

regulations that allow large-scale organic farms 

to produce milk more cheaply. 

“Over the years some operations have used a 

lack of specificity in the rule to continually tran-

sition conventional animals in and out of or-

ganic production. This undercuts dairy farmers 

who operate with integrity,” according to the 

National Organic Coalition. 

Organic Valley, a cooperative of family farms 

around the country, does not yet know if 

there’s any way it can help the farmers in the 

Northeast, said CEO Bob Kirchoff in a written 

statement. 

“Organic farming is facing the same crisis we’ve 

seen in conventional agriculture – consolida-

tion, industrialization, ‘get big or get out,’” he 

said. “It will take a lot of people working to-

gether to solve it, but we all must be bold 

enough to believe we can.” 

 

 

Do you know that Pakistan is world’s third largest milk producing country ? 
AUG 26, 2021 

https://dairynews7x7.com/do-you-know-that-pakistan-is-worlds-third-largest-milk-producing-country/ 

 
ere’s a quick quiz: What are the top 

three countries for milk production by 

volume? 

If you took a second to account for population 

and recalled a Milk House column from eight 

years ago about this country’s efforts to revital-

ize its dairy industry, you might have been able 

to put India at No. 1. 

It might have been easy enough to slot the U.S. 

at No. 2, given its large farms and land space. 

However, did you come up with No. 3? 

Believe it or not, Pakistan is the world’s third-

largest dairy nation, with over 47 million tons of 

milk produced each year. Nonetheless, dairy 

farming in Pakistan looks much different than it 

does in North America. 

Still to date, most of the milk in Pakistan comes 

from buffaloes. Unlike the American bison, the 

native buffalo breeds – Nili, Ravi and Kundi – 

are smaller, short-haired and have cow-like 

heads with thin horns curling up. These buffa-

loes, on average, give almost twice as much as 

the indigenous cattle. All 15 native Pakistani 

dairy breeds are from the Zebu species, with 

large humps and big floppy ears. Most dairy 

farms in Pakistan consist of only one or two buf-

faloes or indigenous breeds on subsistence 

farms that produce only for that family, which – 

and particularly adding in how little milk their 

animals give – makes the total output for the 

country even more impressive. 

A Pakistani dairy farmer faces specific chal-

lenges, including hot weather, difficulty in at-

taining high-quality fodder and having to farm 

with low-producing animals. Still, commercial 

farming has risen near or in urban areas to sup-

ply populated areas with milk. Without the 

proper infrastructure to transport the raw milk 
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or manufacture it into other goods, larger farms 

need to be located close to where it is going to 

be sold. However, in Pakistani agriculture, 10 

animals constitutes a large farm, with only 7% 

of farms with herds larger than 50. 

Likely the biggest change in the Pakistani dairy 

industry has been the import of Holsteins (and a 

few Jerseys). Being much more feed-efficient 

than the bulky native animals, the Holstein is 

seen as a central component to the moderniza-

tion of the milk industry, with the largest com-

mercial farms in urban areas consisting only of 

cattle from the U.S. or the Netherlands. None-

theless, access to Holstein semen is limited and 

often expensive, capping the number of this for-

eign breed in the country. 

Despite the hot weather and difficulty to grow 

crops – especially the farther one gets from the 

delta region that runs through the eastern part 

of the country – agriculture remains Pakistan’s 

most important industry, being its largest sector 

per GDP and employing 44% of its population. 

Nonetheless, the dairy industry in Pakistan has 

been described as being at a crossroads, looking 

to modernize and adopt some of the same prac-

tices and technology as some of the other major 

agricultural nations. 

Without access to proper cooling technology, 

milk hygiene is a problem that plagues the in-

dustry. The heat makes it difficult for milk to be 

transported in rural areas, where it has to travel 

longer distances to be sold, raising the bacteria 

count. Sometimes the middlemen taking the 

milk from the farm to the market put ice in it, 

making it diluted by the time it reaches the cus-

tomer. Often, only the morning milking on 

many rural farms gets sold, with the evening 

milking having to be thrown away. 

As it stands, most Pakistani farmers, particularly 

in the rural regions, do not have access to 

knowledge of better farming practices, proper 

veterinary services nor financial services to help 

them expand. Companies like Nestlé Pakistan 

offer programs that seek to help farmers in-

crease their production and move from subsist-

ence to market-based farming, ultimately im-

proving their livelihood, but progress is slow 

without a national commitment from the gov-

ernment. Having seen what the “white revolu-

tion” of India’s investment in their dairy indus-

try has done for them, there is a belief that 

there is a great export potential for a country al-

ready producing so much under difficult circum-

stances. 

Once a proper commitment is made by the Pa-

kistani government to modernize the industry’s 

infrastructure, the country will one day be a 

major exporter of milk. When that happens, it 

will be a long-awaited moment for the Pakistani 

farmers looking to expand and unwelcome 

news for other countries competing on the in-

ternational market. However, as it stands now, 

there is still major investment required at the 

national level in order to fully maximize the 

country’s ability to produce. Until then, farming 

in Pakistan continues to be an act of persever-

ance.   

 

 

 

 

 

 

 

 

 

 



Vinamilk ramps up R&D efforts to win big globally 
AUG 26, 2021 

https://dairynews7x7.com/vinamilk-ramps-up-rd-efforts-to-win-big-globally/ 

 
he Vietnam Dairy Products JSC (Vina-

milk) is accelerating R&D efforts to cre-

ate innovative products enriched with 

local flavours to satisfy global customers’ di-

verse tastes. 

With its strategic investment in product devel-

opment, international expansion, and commit-

ment to sustainability, Vinamilk has become the 

only Vietnamese dairy company in the top 50 

global dairy processors in 2021, ranked 36th. 

Vinamilk’s R&D department contributes signifi-

cantly to the success of exported products

 

Vinamilk’s Export Business Overview 

Vinamilk’s local touch earns international trust 

Vinamilk’s R&D efforts have developed custom-

ized products tailored to the Asian, African 

and Middle East markets, despite the challenge 

of limited research data in some regions. 

Starting with only one infant cereal SKU, the 

company has since successfully developed and 

established 66 SKUs in multiple markets. One of 

Vinamilk’s successful innovative products is the 

Vinamilk Ridielac infant cereal with banana & 

date flavour. Launched in the Middle East mar-

ket 5 years ago, this infant cereal with a twist of 

distinctive local flavour has been widely re-

ceived, underpinning the subsequent penetra-

tion into the North African region upon the 

shared sentiment towards this delicacy. 

The dairy giant has also enriched its African 

products with vitamin A and minerals to help 

tackle the challenge of vitamin A deficiency. 

This problem has left 42.4% of sub-Saharan Afri-

can children with an increased risk of childhood 

mortality. 

In the Middle East, which makes up 80% of Vin-

amilk’s export revenue, the brand’s localised 

Ridielac product is a favourite among locals, es-

pecially for the variety in flavours that has ena-

bled consumers to switch regularly for their ba-

bies’ daily diet. 

In Asia, Vinamilk has introduced sweetened 

condensed coconut milk in Japan to address de-

mands for plant-based milk, while catering to 

local consumers with milk allergy.  

“Our long-term relationship with Vina-

milk was built upon accurate and flexible export 

services and high-quality products meeting all 

Japanese standards. We found the newly devel-

oped Condensed Coconut Milk impressive, and 

hold very high expectation that it will perform 

well in this market,” said Mr. Jun Hamada, Vina-

milk’s Japanese partner. 
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The sustaining business strategy that results in 

growth despite COVID-19 

Vinamilk’s overseas success significantly con-

tributed by solid R&D team of highly qualified 

personnel with deep knowledge on food regula-

tions in the export markets, together with con-

tinuous investment in global cooperation. 

Along with local partners including domestic 

and international nutrition research institute 

cooperation, Vinamilk provides nutritional val-

ues that best fit the local market. 

Since 1998, Vinamilk has recorded significant 

growth of export markets, exported product 

categories and SKUs. Overseas business cur-

rently accounts for 15 percent of Vinamilk’s to-

tal revenue. 

With its business strategy and sustainable fo-

cus, Vinamilk grew steadily in the 1st half of 

2021 despite COVID-19 challenges, boasting an 

export revenue of VND 2,772 billion (US$ 121.5 

million), up 13.1% YoY. 

Vinamilk continues to make significant invest-

ment for global expansion 

Looking forward, Vinamilk aims further its 

global reach to serve more international mar-

kets. The company has announced a joint ven-

ture with Del Monte – a leading producer and 

distributor of F&B products in Philippines. The 

strategy to invest extensively in the dairy indus-

try and offer Filipino consumers healthy dairy 

and beverage products that fit their tastes at 

reasonable prices. The joint venture’s products 

are expected to reach Filipino consumers 

in September 2021. 

Vinamilk has three factories in the US, New Zea-

land, and Cambodia and a dairy farm complex 

in Laos. The first constructional phase of the 

farm complex which has a capacity of 8,000 cow 

heads that produces approximately 44,000 tons 

of milk each year, is expected to be put into op-

eration in the 1st quarter of 2022. 

About Vinamilk 

Founded in 1976, Vinamilk currently owns 16 

factories and 13 farms in Vietnam and overseas. 

The company possesses strong R&D competen-

cies with highly competent human resources 

and well-equipped, modern laboratories with 

VILAS — ISO/IEC 17025 certification. 

 

 

USDA establishes dairy donation program as pandemic aid 
August 25, 2021 

https://www.thefencepost.com/news/usda-establishes-dairy-donation-program-as-pandemic-aid/ 

griculture Deputy Secretary Jewel Bro-

naugh today announced the establish-

ment of a $400 million Dairy Donation 

Program. 

Under the DDP, eligible dairy organizations will 

partner with nonprofit feeding organizations 

that distribute food to individuals and families 

in need. Those partnerships may apply for and 

receive reimbursements to cover some ex-

penses related to eligible dairy product dona-

tions. 

“The benefits of the Dairy Donation Program 

are twofold – it supplements other financial 

support for producers while providing nutritious 

dairy products to American families,” said Bro-

naugh. “When there is surplus milk production, 

we encourage the milk be donated instead of 

being dumped. Together, we can help someone 

in need, minimize food waste and support the 

U.S. dairy industry.” 

DDP was inspired in part by the donations made 

by Michigan Milk Producers Association in con-

junction with the Food Bank of Eastern Michi-

gan in response to the Flint water crisis. Senate 

Agriculture Committee Chairwoman Debbie 

Stabenow, D-Mich., participated with Bronaugh, 

dairy producers and a representative of Feeding 

America in a call to reporters. 
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“Michigan dairy farm families and food banks 

continue to lead by example. I am proud of the 

role they played in pioneering this initiative, 

which has become a model for the nation,” 

Stabenow said. Asked about the potential for 

this program and other forms of pandemic aid 

to add to the farm bill baseline so that there 

would be more budget authority available for 

the 2023 farm bill, Stabenow said, “I always 

welcome more baseline.” 

“Michigan is on every page” of the program, 

Bronaugh told reporters. Bronaugh also noted 

that, while previous programs have distributed 

milk, this program covers other dairy products 

including cheese and yogurt. 

The program will be run by USDA’s Agricultural 

Marketing Service, and details may be found on 

its website. 

The International Dairy Foods Association and 

the National Milk Producers Federation both 

praised the program. 

IDFA President and CEO Michael Dykes said, 

“IDFA applauds USDA for finalizing the Dairy Do-

nation Program, making it possible for U.S. dairy 

companies to donate fresh, nutritious dairy 

products to nonprofit organizations reaching 

Americans struggling with hunger and food in-

security. Since the start of the COVID-19 pan-

demic, U.S. dairy producers and dairy foods 

companies have led efforts to feed the hungry 

and support struggling communities. With the 

Dairy Donation Program announced today, 

USDA is providing our industry with one more 

tool to reach Americans in need. The dairy in-

dustry welcomes the opportunity to continue to 

partner with non-profits, charities, and other 

organizations working to combat hunger and 

nutrition insecurity.” 

National Milk Producers Federation President 

and CEO Jim Mulhern said, “We thank USDA 

leadership for their work to bring the Dairy Do-

nation Program to fruition. This important pro-

gram will help dairy farmers and the coopera-

tives they own to do what they do best: feed 

families nationwide. Dairy stakeholders are ea-

ger to enhance their partnerships with food 

banks and other distributors to provide dairy 

products to those experiencing food insecurity, 

which the COVID-19 pandemic has only exacer-

bated.” 

Vince Hall, interim chief government relations 

officer at Feeding America, said, “Feeding 

America applauds today’s announcement im-

plementing the Dairy Donation Program, which 

has the potential to connect millions of addi-

tional pounds of dairy donations through food 

banks to the people we serve.” 

 

 

Can Seaweed Reduce the Scourge of Plastic Waste? 
AUG 23, 2021 

https://dairynews7x7.com/can-seaweed-reduce-the-scourge-of-plastic-waste/ 

 
rom a pile of seaweed to a cardboard 

box. 

That’s what sustainable paper and pack-

aging leader DS Smith now is exploring to deter-

mine if seaweed fibers can be used as a raw ma-

terial in paper and packaging products amid in-

creasing demand for recyclable goods from 

business customers and consumers. 

In an industry first, DS Smith could use seaweed 

across its packaging network as an alternative 

fiber source to wood. After initial testing, the 

company also is researching seaweed’s poten-

tial role as a barrier coating, replacing problem 
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plastics and petroleum-based packaging used to 

protect many foodstuffs. 

DS Smith announced today it is talking to sev-

eral biotechnology companies to explore the 

potential use of eco-friendly seaweed fibers in a 

range of packaging products, such as cartons, 

paper wraps and cardboard trays. 

Sustainable option 

“As a leader in sustainability, our research into 

alternative raw material and fiber sources will 

help us drive this project forward, looking at 

seaweed’s strength, resilience, recyclable prop-

erties, scalability and cost. Seaweed could have 

multiple uses with a low ecological footprint 

that is easily recyclable and naturally biode-

gradable,” said Giancarlo Maroto, managing di-

rector, paper, forestry and recycling for DS 

Smith North America. 

Maroto also said the production process with 

seaweed could be less energy intensive, with 

fewer chemicals used to extract the fibers, cre-

ating the next generation of sustainable paper 

and packaging solutions. 

The seaweed project is part of DS Smith’s more 

than $140 million, five-year circular economy 

research and development program announced 

earlier this year. The work is designed in part to 

boost research into alternative fibers and to re-

duce and eliminate waste. 

It’s also looking at potential uses of natural fi-

bers, such as straw, hemp, miscanthus and cot-

ton. Also being tested are more unusual 

sources, including the daisy-flowered cup plant 

and agricultural waste like cocoa shells or ba-

gasse – the pulp fiber left over after sugarcane 

is processed. 

European seaweed industry to be worth 

11BUSD by 2030 

Given its wide range of uses, seaweed in manu-

facturing is a burgeoning market. The European 

seaweed industry alone is predicted to be 

worth almost $11 billion by 2030, generating 

115,000 jobs. 

Seaweed generally is available from commercial 

seaweed suppliers and farmers, and scientists 

have explored the uses of multiple types of 

green, brown and red seaweed. DS Smith said 

its research will help decide which species has 

the best qualities for its processes. 

The circular economy is central to DS Smith’s 

Now and Next strategy, focusing on closing the 

loop through better design, protecting natural 

resources by making the most of every fiber and 

reducing waste and pollution through circular 

solutions. By 2023, DS Smith will manufacture 

100% reusable or recyclable packaging and its 

aim is that by then, all of its packaging will be 

recycled or reused. 

About DS Smith 

DS Smith is a leading provider of sustainable fi-

ber-based packaging worldwide, which is sup-

ported by recycling and papermaking opera-

tions. It plays a central role in the value chain 

across sectors including e-commerce, fast mov-

ing consumer goods and industrials. Through its 

purpose of ‘Redefining Packaging for a Changing 

World’ and its Now and Next sustainability 

strategy, DS Smith is committed to leading the 

transition to the circular economy, while deliv-

ering more circular solutions for its customers 

and wider society – replacing problem plastics, 

taking carbon out of supply chains and provid-

ing innovative recycling solutions. Its bespoke 

Box to Box in 14 days model, design capabilities 

and innovation strategy sits at the heart of this 

response. Headquartered in London and a 

member of the FTSE 100, DS Smith operates in 

34 countries employing around 30,000 people 

and is a Strategic Partner of the Ellen MacAr-

thur Foundation. Its history can be traced back 

to the box-making businesses started in the 

1940s by the Smith family. 

North American operations are headquartered 

in Atlanta, with 13 manufacturing, paper and 

recycling facilities, totaling more than 2,000 em-

ployees. Using the combined expertise of its di-

visions – including Packaging, Recycling, Paper – 



DS Smith works with customers to develop solu-

tions that reduce complexity and deliver results 

throughout the supply chain. 

 

 

A startup is making ‘real’ milk, cheese, and ice-cream without cows 
AUG 19, 2021 
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erfect Day, based in California, advocates 

for dairy-free products, free from animal 

exploitation. 

They aim to ethically produce milk using a cow’s 

milk gene and reproducing it using a fungus. 

The firm is already selling ice cream and cheese. 

At the end of 2021 it plans to sell cream cheese. 

What if there was an alternative to plant-based 

milk products and cow’s milk, which was practi-

cally the same as the latter — but without hav-

ing to exploit animals to produce it?  

That’s what California-based company Perfect 

Days has been working on, using mushrooms to 

produce milk protein that’s “molecularly identi-

cal” to that found in cow’s milk.  

That means it can be used to make dairy prod-

ucts like cheese and yogurt.  

“We were interested in the question of what is 

in milk … that gives it incredible versatility and 

nutrition that is somehow missing from the 

plant-based milks,” co-founder of Perfect Day 

Ryan Pandya told CNN. 

The company isolated the gene for whey pro-

tein in cow’s milk and introduced it to a fungus.  

When the mushroom is grown in fermentation 

tanks, it produces whey protein, which is then 

filtered and dried into a powder that is used in 

products like cheese and ice cream. 

“[It’s for] people who still love dairy, but want 

to feel better about it for themselves, for the 

planet, and for the animal,” Pandya explained. 

The only catch with this new product is that, 

though the Perfect Day protein doesn’t contain 

lactose, hormones, or cholesterol, it’s not suita-

ble for those with dairy allergies.  

That said, the product is also better for the en-

vironment where greenhouse gases are con-

cerned — by removing cows from the equation, 

milk production is “much more efficient” ac-

cording to Pandya.  

The production of Perfect Day’s milk results in a 

97% reduction in greenhouse gas emissions 

when compared with conventional dairy prod-

ucts. 

Food technology as an engine for positive 

change 

Perfect Day isn’t the only food tech startup 

making alternative dairy products is the future. 

Grounded Foods has been making vegan cheese 

from hemp and cauliflower that goes unsold in 

supermarkets for an irregular appearance or for 

not being quite as fresh, which also helps com-

bat food waste. 
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Biomedical and chemical engineer Ryan Pandya 

(left) and biomedical engineer Perumal Gandhi 

(right) founded Perfect Day in 2014.  

According to figures from non-profit organiza-

tion the Good Food Institute, $590 million were 

invested in fermented alternative proteins in 

2020. 

Perfect Day is already reaching an international 

market, with its protein used in Hong Kong Ice 

age ice creams. 

The company is currently working on develop-

ing cream cheese, estimated to be launched in 

late 2021 according to Pandya. 

The startup is already seeking regulatory ap-

proval in Canada, India, and Europe. 

“We’re developing the kinder, greener way to 

make your favorite foods starting in the dairy 

aisle, and we can’t do that alone,” he said. 

 

 

Extensive Drive Launched Against Milk Adulteration In Mirpur 
Tue 17th August 2021 | 04:40 PM 

https://www.urdupoint.com/en/pakistan/extensive-drive-launched-against-milk-adulter-1328511.html 

IRPUR (UrduPoint / Pakistan Point 

News - 17th Aug, 2021 ) ;, Aug 17 

(APP):Mirpur city municipal authori-

ties on Tuesday launched an extensive drive to 

net milk adulterers. 

In response to the frequent public complaints, 

special team led by the Municipal Magistrate 

Zahid Majeed Sheikh, Vetrinory Officer and 

other officials conducted surprise raids at vari-

ous milk shops in various localities of the city in-

cluding Fazil chowk, Thothal Allama Iq-

bal Road and collected the milk samples for la-

boratory tests. 

The Municipal Magistrate Zahid Majeed told 

APP that the collected milk samples were later 

referred to the local Veterinary Department for 

lab test report and analysis. 
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Food Authority Destroys 3000 Liters Adulterated Milk 
16th August 2021 | 07:17 PM 

https://www.urdupoint.com/en/pakistan/food-authority-destroys-3000-liters-adulterat-1327809.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 16th Aug, 2021 ) :Khyber Pakh-

tunkhwa Food Safety Authority on Mon-

day seized 3000 liter substandard 

milk from a vehicle at Nowrang Chowk Bannu in 

its ongoing crack down against food adultera-

tion. 

The Food Safety Authority officails said milk was 

wasted as it contained water and chemicals. 

The authority also sealed godown supplying 

honey over poor cleanliness arrangements in 

Taimurgarah, Dir Lower district. 

Similarly, the authority sealed a beverage fac-

tory in Charsadda involved in producing fake 

and substandard beverages and seized 2000 li-

ters counterfeit juices. 

The Food Safety Authority said strict action was 

being taken against food adulterers and busi-

nesses for violating Coronavirus Standard Oper-

ating Procedures across the province. 

 

 

 

BRAND FINANCE FOOD & DRINK 2021 Report on Food brands 
AUG 16, 2021 
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oca-Cola and Nestlé Continue to Domi-

nate Food & Drink Sector 

Impact of COVID-19 felt across food & 

drink sector – soft drinks most severely im-

pacted, cumulative brand value down 6%  

Coca-Cola retains title of world’s most valuable 

and strongest soft drink brand, brand value 

US$33.2 billion and elite AAA+ brand strength 

rating   

Dr Pepper and Red Bull post strong brand value 

growth, up 40% and 15%, respectively   

Nestlé dominates as most valuable and strong-

est food brand, as well as boasting most valua-

ble food & drink portfolio, ahead of Pep-

siCo and The Coca-Cola Company 

In dairy, Yili records impressive 11% brand value 

growth, widening gap ahead of second-

placed Danone  

Lindt is most valuable chocolate brand, follow-

ing 21% brand value increase 

Covid’s impact on food brands 

The majority of the subsectors included in the 

Brand Finance Food & Drink 2021 report have 

recorded cumulative brand value losses this 

year, as the sector negotiates the fallout from 

the COVID-19 pandemic. Soft drink brands are 

the most severely impacted, with the total 

value of the world’s top 25 most valuable soft 

P 

C 

https://www.urdupoint.com/en/pakistan/food-authority-destroys-3000-liters-adulterat-1327809.html
https://www.urdupoint.com/en/latest-news/khyber-pakhtunkhwa.html
https://www.urdupoint.com/en/latest-news/khyber-pakhtunkhwa.html
https://www.urdupoint.com/en/latest-news/from.html
https://www.urdupoint.com/en/latest-news/vehicle.html
https://www.urdupoint.com/education/board-of-education-bannu.html
https://www.urdupoint.com/cooking/
https://www.urdupoint.com/en/latest-news/water.html
https://www.urdupoint.com/en/latest-news/poor.html
https://www.urdupoint.com/en/latest-news/dir.html
https://www.urdupoint.com/en/latest-news/charsadda.html
https://www.urdupoint.com/en/latest-news/coronavirus.html
https://dairynews7x7.com/brand-finance-food-drink-2021-report-on-food-brands/


drinks brands declining by 6%, from US$114.8 

billion in 2020 to US$107.5 billion in 2021. The 

total brand value of food and chocolate brands 

have declined by 4% and 3%, respectively. The 

only subsector in the report to protect itself 

from a brand value loss is the dairy sector, 

which has maintained its total brand value year-

on-year.   

The COVID-19 pandemic has put a huge amount 

of pressure on the food & drink industry glob-

ally, from disrupted supply chains and panic 

buying, to a complete change in consumer hab-

its. The result of this has led to the majority of 

brand values suffering this year across the sec-

tor. The future is not bleak, however, brands 

with high levels of familiarity and reputation are 

likely to bounce back successfully as we begin 

the return to normality. 

-Savio D’Souza, Valuation Director, Brand Fi-

nance  

Always Coca-Cola: brand tops soft drink rank-

ing    

American giant, Coca-Cola, has once again been 

named the world’s most valuable soft drink 

brand, despite recording a 13% brand value de-

cline to US$33.2 billion. Coca-Cola maintains a 

healthy lead over rival Pepsi, sitting in 2nd place 

with a brand value of US$18.4 billion.   

In addition to measuring overall brand value, 

Brand Finance also determines the relative 

strength of brands through a balanced score-

card of metrics evaluating marketing invest-

ment, stakeholder equity, and business perfor-

mance. According to these criteria, Coca-Cola is 

also the world’s strongest soft drink brand – 

and the 4th strongest brand in the world ac-

cording to the Brand Finance Global 500 2021 

ranking – with a Brand Strength Index (BSI) 

score of 91.7 out of 100 and a corresponding 

elite AAA+ brand strength rating.  

Coke is 129 years old today 

With a rich 129-year long history, Coca-Cola is 

still the most consumed soda in the world, with 

a staggering 1.9 billion servings, across 200 

countries, enjoyed each day. As with other 

brands globally, however, the brand’s parent 

company has not been immune to the impact of 

COVID-19, with the multinational forced to re-

structure and cut over 2000 jobs.   

Coca-Cola continues to strive towards its CSR 

responsibilities, recently announcing its part-

nership with The Ocean Cleanup’s River Project, 

where it will utilise its global network to tackle 

the amount of plastic entering the oceans. This 

is just the latest prong in the company’s wider 

vision for a “World Without Waste”.   

When looking at the brand portfolios across the 

food & drink sector, The Coca-Cola Com-

pany’s portfolio claims third position with a cu-

mulative brand value of US$48.6 billion. Pep-

siCo’s portfolio sits in second, with a total brand 

value of US$59.3 billion.  

Nestlé dominates food sector   

Nestlé (brand value US$19.4 billion; BSI score 

86.4 out of 100) once again leads the pack as 

the world’s most valuable and strongest brand 

in the Brand Finance Food ranking, which for 

the first time has been extended to 100 

brands.   

Despite the pandemic, the food giant has 

posted its third consecutive year of organic 

growth, profitability, and return on investment 

capital. The sheer size, presence, and experi-

ence of the company in the sector has allowed 

it to successfully adapt to the ever-changing 

and challenging landscape.  

According to Brand Finance’s Global Brand Eq-

uity Monitor, Nestlé has increased its scores in 

the consideration metric, as well as improving 

its score for the community and environment 

metrics under the CSR measurement. With a 

continued focus on product innovation and 

R&D, Nestlé is spearheading changes to reflect 

the current consumer trends, from its product 

Smarties becoming the first major global con-

fectionary brand to switch to recyclable paper 

packing, to announcing the launch of a vegan 

KitKat.   



The Nestlé portfolio is also the most valuable 

food & drink portfolio, with a total brand value 

of US$65.6 billion. Despite the parent company 

underperforming compared with the previous 

year, it has been offset by the overperformance 

of some of its sub brands, particularly in the pet 

care and non-alcoholic drinks segments.   

Dr Pepper and Red Bull bubble up   

Dr Pepper and Red Bull are the fastest and sec-

ond-fastest growing soft drink brands this year, 

recording a 40% and 15% brand value increase, 

respectively.  

Entering the top 10, jumping from 11th to 

8th this year, is Dr Pepper. Dr Pepper has cele-

brated increased popularity and sales over the 

previous several years and demand grew expo-

nentially last year as American consumers took 

to ‘pantry-loading’ amid the panic-buying phase 

of the pandemic. 

Founded in 1987, Austria’s Red Bull is known for 

its unique marketing strategy which embraces 

extreme sports, celebrity endorsements, music, 

and more – an approach which sets the brand 

apart when it comes to connecting with con-

sumers. This presence, paired with nearly eight 

million units sold of the drink in 2020 alone, has 

enabled the brand to grab the bull by the horns 

and solidify its third position in the Brand Fi-

nance Soft Drinks 50 2021 ranking.   

Lindt hops to the top of the chocolate ranking   

A market leader in premium quality choco-

late, Lindt, is the world’s most valuable choco-

late brand, recording an impressive 21% brand 

value increase to US$3.1 billion. As with other 

chocolate brands globally, Lindt’s operations 

have taken a hit amid global lockdowns, particu-

larly from those that have taken place over 

Easter and Christmas. That being said, Lindt has 

outperformed its peers, gaining market share in 

nearly all of its markets and posting strong re-

sults in the premium segments.   

Cadbury’s is the only other chocolate brand to 

record a brand value increase this year, up 5% 

to US$2.5 billion. Owned by Mondelēz Interna-

tional and sold in over 30 countries – with its 

top three markets the UK, Australia, and India – 

Cadbury’s has reaped the benefits of increased 

spending on its products during the pandemic. 

Towards the end of 2020, spending on choco-

late in the UK soared by £50 million year-on-

year as millions comfort ate at home.   

Yili posts healthy growth    

Once again, Yili is the world’s most valuable 

dairy brand, posting an 11% increase in brand 

value this year to US$9.6 billion and pulling 

even further ahead of previous sector 

leader Danone (up 5% to US$8.2 billion) in sec-

ond place. Yili also claims second spot behind 

Nestlé in the Brand Finance Food 100 2021 

ranking.   

Despite the pandemic turmoil of the previous 

year, Yili has boasted strong sales growth, up 

13% year-on-year, and the long-term forecast 

for the brand looks positive. The dairy giant has 

once again been striving towards new products 

and optimisation, bolstered by innovation and 

long-standing R&D investment. This, paired 

with further expansion into new territories 

across Asia and overseas, has supported the 

brand’s strong growth.   

According to Brand Finance’s Global Brand Eq-

uity Monitor, Yili scores very high for considera-

tion compared to its peers. These solid results 

could be due to the brand’s focus on raising 

brand awareness, most notably through the 

sponsorship of the 2008 Beijing Olympics. Fel-

low Chinese dairy brand, Mengniu (down 10% 

to US$4.8 billion), has been implementing a 

similar strategy, previously sponsoring the 2018 

FIFA World Cup, and more recently, signing the 

first-ever joint worldwide ‘TOP’ Partner agree-

ment with the International Olympic Committee 

together with The Coca-Cola Company, that will 

continue until the 2032 Olympics.  

Yili has fourth most valuable portfolio 

The Brand Finance Food & Drink 2021 report 

also includes the Dairy Portfolio ranking – which 



splits the brand value related to dairy brands 

from the wider food portfolios – as dairy brands 

represent a large proportion of the food portfo-

lios’ brand value and often are responsible for 

movement within the overall ranking.   

Yili has the fourth most valuable dairy portfolio, 

with a total brand value of US$9.6 billion, an im-

pressive performance given that Asian dairy 

brands have traditionally been outperformed by 

their international counterparts. Lactalis has 

overtaken last year’s leader, Nestlé, with a com-

bined brand value of US$11.4 billion.  

 

 

Beyond Meat files for trademark on Beyond Milk name 
Published Aug. 17, 2021 
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eyond Meat has filed for a trademark 

on the name Beyond Milk, according to 

documents filed with the U.S. Patent 

and Trademark Office. The plant-based food 

company applied for the trademark on Aug. 12. 

The document filed with the U.S. government 

agency said the patent would cover "making 

milk shakes; coffee or tea beverages with milk 

or milk substitutes." 

Beyond Meat has focused largely for much of its 

existence on hamburgers and sausages made of 

plants. But the success of companies like Oatly 

in plant-based milk have attracted the interest 

of other businesses looking to grab market 

share in the fast-growing space. 

Dive Insight: 

While little is known about what plant-based 

milk beverages Beyond Meat would make, or 

whether it will enter the category at all, the 

company is at the very least protecting its op-

tions going forward with its trademark applica-

tion for Beyond Milk. 

Beyond Meat is one of the most successful up-

starts in the last decade with its plant-based 

meats that taste more like the real thing. 

But as a publicly trade company with sharehold-

ers hungry for growth, the California business is 

looking for more channels to enter as it aims to 

build out the Beyond Meat name with consum-

ers looking to end or curtail consumption of 

products from animals. It's also facing a daunt-

ing list of competitors with products in many of 

the same categories it plays in, including Nestlé, 

Kellogg, Conagra Brands and Impossible Foods. 

Ethan Brown, Beyond Meat's CEO, said during 

the company's earnings call this month that it 

recently launched Beyond Chicken Tenders, 

available at various restaurants. The plant-

based manufacturer has a long history with faux 

chicken, having first produced strips in 2012 be-

fore removing them from shelves in 2019. 

Milk and milk-based offerings would be a logical 

next step for Beyond Meat. While it by no 

means guarantees success, the Beyond name 

would likely give the product instant recogni-

tion and increase the likelihood that retailers 

will want to carry it and consumers will try it. 

Beyond Meat also has the assurance that plant-

based milks, at least for now, are a category 

more consumers are willing to try. 

Plant-based milk saw a huge increase in sales 

during the pandemic, especially in the first 

months of the health crisis. Oat milk has been 

among the biggest beneficiaries, with sales 
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212% higher from March through Oct. 3 last 

year compared to the same time period in 

2019, according to Nielsen. It's a big reason 

why Oatly, the Swedish company that invented 

and popularized oat milk, completed its IPO in 

May. This week it posted its first earnings report 

as a public company, with revenue during its 

second quarter up 53% from the same time a 

year ago. 

Still, unlike Beyond Meat, which has seen its 

stock soar since its 2019 IPO, Oatly's stock re-

cently dipped below its $17 IPO price. In recent 

weeks it has been accused by short-

seller Spruce Point of overstating its revenue 

and margins and misleading the public about its 

sustainability efforts, allegations the company 

has vehemently denied. Such claims, even if un-

true, have the unintended impact of causing 

some to question the long-term growth pro-

spects of the category. 

Similar to beef and chicken, Beyond would have 

its fair share of competitors in milk. Chobani has 

moved its product lineup beyond Greek yogurt 

with offerings that include an oat-based milk. 

Other players in the space include the Jeff Be-

zos-backed NotCo's NotMilk, Elmhurst and dairy 

giant Danone. 

And last year, Beyond Meat competitor Impos-

sible Foods showed off a prototype of one of its 

future products: Impossible Milk. CEO Pat 

Brown said at the time the product would be an 

important offering for the company, helping it 

follow through on its goal of reducing the envi-

ronmental footprint of agriculture while replac-

ing existing plant-based milks that are inade-

quate. 

 

 

 

 

 

 

Clover Sonoma introduces children’s dairy brand 
08.17.2021 

https://www.foodbusinessnews.net/articles/19366-clover-sonoma-introduces-childrens-dairy-brand 

 
ETALUMA, CALIF. — Clover Sonoma is 

debuting Clover the Rainbow, a new 

dairy brand designed to teach children 

about eating a variety of fruits and vegetables 

as part of a healthy diet. 

“As a third-generation, family-owned company, 

we know the importance of family and pride 

ourselves on being the most trusted dairy in 

California, so the decision to produce the high-

est quality dairy products for kids felt natural,” 

said Marcus Benedetti, chief executive officer of 

Clover Sonoma. “Understanding the role a nour-

ishing diet plays in overall well-being, we lever-

aged our knowledge and experience to bring 

families Clover the Rainbow. This new organic 

food brand provides necessary nutrition to 

growing kids and helps support good eating 

habits through a balanced diet. We’re starting 

Clover the Rainbow with organic smoothies, 

with much more goodness to follow soon.” 

The brand is launching with three organic yo-

gurt smoothies formulated with a blend of non-

fat milk, whole milk, fruit, vegetables and probi-

otics. Available in strawberry carrot, blueberry 
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beet and strawberry banana butternut flavors, 

the smoothies contain 120 to 130 calories, 8 

grams of protein, 14 grams of sugar and 20% of 

the daily recommended value of calcium per 

bottle. 

“Children should be eating superfoods daily as 

well as various whole and minimally processed 

sources of nutrients to gain their super 

strength,” said Sarah Koszyk, a registered dieti-

tian. “As a superfood, Clover the Rainbow or-

ganic smoothies are a refreshing snack or recov-

ery drink. The combination of drinkable yogurt 

with fruits and vegetables will give kids an extra 

kick of nutrients to get them energized, improve 

memory, build immunity, and boost gut 

health.” 

Clover the Rainbow smoothies come in packs of 

four 6-oz bottles and retail for $6.49.  

 

 

 



 


